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| Refrigeration Directory —__ 
7. and Market Data Book 


The 1932 Refrigeration Directory 470 pages of refrigeration facts, 


and Market Data Book is off;the | f 


press —ready for use by sales, 


Le 


figures and names. Note complete 
table of contents below. Take ad- 
vantage of this information during 
the big selling season. $2.00 a 
copy, postpaid in United States. 


engineering and purchasing ex- 
ecutives, by all distributors, deal- 


. 


ers, salesmen and_ servicemen. 
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WOMEN IN HOME 
ECONOMICS WORK 
SEEK STANDARDS 


: Committee Will Study 
Home Service 


Problem 


By Gertrude Stanton 

NEW YORK CITY—Steps toward the 
formation of standards for the home 
service departments of electric appli- 
ance merchandisers were made at the 
third annual N.E.L.A. Home Service 
Conference, here, last week, when a mo- 
tion to establish a committee on the 
subject was made. 

In a speech before the 269 women who 
attended the conference, Mrs. Elizabeth 
Stone Macdonald, manager of the de- 
partment of consumer research, Frigid- 
aire Corp., made the recommendation 
which was later passed by the confer- 
ence. It will be referred to N.E.L.A. 

The recommendation reads: “That the 
home service women of the National 
Electric Light Association feel the need 
of more definite standards as to prep- 
aration, technique, and measurements 
of accomplishments. 

“That they therefore recommend that 
the said association appoint a joint com- 
mittee of commercial managers, manu- 
facturers’ representatives and home 
service women to study and report, with 
a view to establishing definite stand- 
ards of admission requirements, classi- 


(Concluded on Page 18, Column 2) 


MILLIONS SEE SHOW 
OF GENERAL MOTORS 


By Phil B. Redeker 

DETROIT—Products of the General 
Motors Corp., including those of the 
Frigidaire Corp., were exhibited before 
more than 4,000,000 persons in shows 
held in 55 business centers of the coun- 
try during the week starting April 2 
and ending April 9, according to attend- 
ance reports received from the various 
centers. 

R. H. Grant, vice president in charge 
of sales, made the following statement: 

“The exhibits were successful beyond 
our hopes. They have stimulated sales. 
They have drawn more than 4,000,000 
persons into these exhibit halls, creating 
a greater interest in our products. And, 
undoubtedly, they have brought into be- 
ing a buying urge that should be reflect- 


(Concluded on Page 2, Column 5) 


DAVENPORT IS NAMED TO 
MAJESTIC UTILITY STAFF 


CHICAGO—Announcement is made by 
John F. Ditzell, sales manager of refrig- 
eration for Grigsby-Grunow Co., of the 
appointment of Hewitt Davenport as 
Special representative on the west coast 
im the interests of Majestic refrigera- 
me ‘rs, contacting public utilities. 
¢ Mr. Davenport has for 30 years been 
: actively engaged in business on the 


West coast, his work giving him an ac- 
quaintance among utility executives. His 
hew headquarters will be located at 155 
Montgomery St., San Francisco. 


SMITH NAMED BUREAU HEAD 
FOR 5 EASTERN STATES 


NEW YORK CITY—The appointment 
Nee tank W. Smith, president of the 
Bleet York Edison Co. and the United 
_ ric Light & Power Co., as regional 
= ector of the Electric Refrigeration 
Ureau in New York, New Jersey, 
*nnsylvania, Delaware, and Maryland 
on been announced by George H. 
Town, manager of the bureau. 
Mad Smith succeeds Matthew S. Sloan, 
4 m he succeeded in January as presi- 
ent of New York Edison. 


REFRIGERATION DIVISION 
WILL MEET APRIL 27 


DETROIT—The next meeting of the 


maeeration division of the National 
will pe Manufacturers Association 
Hote @!¢ Wednesday, April 27, at 


DETROIT, MICHIGAN, APRIL 13, 1932 


Entered as second-class matter 
Aug. 1, 1927, at Detroit, Mich. 


By George F. Taubeneck 

DETROIT—That the entire electric 
refrigeration industry is aroused and in 
arms against the five per cent sales tax 
on household mechanical refrigerators, 
included in the revenue bill passed April 
1 by the House of Representatives, is 
indicated by the letters protesting 
against this tax which have poured into 
the offices of ELEctrIiCc REFRIGERATION NEWS 
from all parts of the country during the 
last few days. 

Executives of the industry have ob- 
tained a hearing—scheduled for April 
19 at Washington, D. C.—from the Sen- 
ate committee which will consider the 
House revenue bill before presenting it 
to the Senate as a whole for final con- 
sideration. 

Some of the industry’s chief execu- 
tives have written lengthy and pithy 
letters to the News, pointing out sound 
reasons for the revision of the five per 
cent sales tax on household mechanical 
refrigerators. These arguments are sum- 
marized in the editorial, “A Call to 
Arms,” on page 10 of this issue. 

Beginning with the message from 
President George Mason of Kelvinator 
on this page, the most pertinent of these 
letters follow on pages 6, 10, and 12 of 
this issue. 


Mason of Kelvinator 


Kelvinator Corp. 
Detroit 
Editor: 

In my opinion the placing of a sales 
tax on electric refrigeration at this time 
would work a definite hardship on the 
industry which is still in its infancy. It 
is only in recent years that mechanical 
refrigeration has been pr: .ctically adapt- 
ed to the small user and only recently 


has it had wide public acceptance. The 
industry is now working out the prob- 
lem of placing electric refrigeration 
within reach of the people with moder- 
ate incomes. 

The history of electric refrigeration 
has been one of rapid change and un- 
stability, and any profits which some 
few of the companies may have realized 
have not reached a point to compensate 
them for the previous losses arising 
through difficulties of development, and 
the slowness of the public’s acceptance 
of their product. : 

A tax placed on electric refrigeration 
now would actually be a discriminatory 
tax, as it works in direct competition 
with companies making ice boxes and 
companies selling ice. It cannot be 
classed as a luxury. The present develop- 
ment of the industry is to sell to people 
of moderate incomes, farmers, people of 
rural communities, people of the south 
who must have constant preservation of 
food and who do not have the advantage 
of natural ice. 

The convenience of electric refrigera- 
tion is not the primary benefit. The real 
value is in the preservation of food, 
with consequent elimination of waste, 
and the protection of health. 

Mechanical refrigeration is not limited 
to household use. It is sold as a com- 
mercial installation to small grocers, 
butchers, restaurant owners, hospitals, 
apartment houses and institutions where 
the largest part of the cost is in the 
general equipment which must be in- 
stalled. A tax on commercial installa- 
tions is another tax on the small busi- 
ness. 

A mechanical refrigerating unit is 
often handled separately from the con- 
tainer in which it is used, and the in- 
dustry is devoting much work to the 
perfection of a small and inexpensive 
unit which can be installed in any box. 


EADERS PROTEST TAX 


Senate Committee Grants Hearing 


It is our opinion that a tax would be 
a discriminatory tax as applied to only 
one part of the industry, that it would 
not be a luxury tax either from the 
standpoint of being against the wealthy 
or taxing a luxury which people can do 
without. It is a direct tax against a 
product which definitely preserves food, 
prevents waste and protects health. It 
is a tax on health. It is a tax on the 
farmer and the people of the south who 
must have continuous food preservation 
and it is a tax on the great middle 
class which is just beginning to accept 
the economical advantages of electric 
refrigeration over prior methods. 

We are in full accord with Congress 
in the necessity of balancing the budget. 
We do not like a general sales tax but 
would accept it in the present emer- 
gency, as we believe it much preferable 
to a discriminatory tax on certain in- 
dustries or parts of an industry. 

GerorGE MASON, 
President. 


Blood of Norge 


Norge Corp. 
Detroit 
Editor: 

The singling out of the mechanical 
refrigeration industry for a 5 per cent 
tax is clearly against the best interests 
of the country today. There will be no 
dispute, I believe, over the assertion that 
the greatest need in our country today 
is more business activity, more manu- 
facturing, selling and buying. 

The manufacture of electric refriger- 
ators benefits many industries because 
of the many materials used in refriger- 
ation construction. Copper, iron, steel, 


(Continued on Page 6, Column 1) 


WILLIAMS APPOINTED 
METERICE MANAGER 


NEW YORK CITY—E. L. Williams 
has been appointed general manager of 
Meterice of America Co., Ltd., to suc- 
ceed Robert Rose, who has resigned. 

Mr. Williams has been with Meterice 
since its inception, and has opened all 
new accounts of the company. Three 
hundred accounts now exist, 150 of 
which are department stores, and the 
other 150 divided among power com- 
panies, dealers, and distributors of elec- 
tric refrigerators. 

From June 1, 1931, to April 1, 1932, 
Meterice of America Co. has sold $400,- 
000 worth of meters, according to Mr. 
Williams, who also pointed out that the 
price of the meters has been reduced 
recently from $25 to $17.50. 

Chicago offices of the firm have been 
closed. Mr. Williams will take care of 
all correspondence from his address at 
the Park Central Hotel, New York City. 


77,890 UNITS SOLD IN 2 
MONTHS, BUREAU REPORTS 


NEW YORK CITY-—Sale of 77,890 
electric refrigerators during the first two 
months of 1932 is reported by the Elec- 
tric Refrigeration Bureau. 

The quota established by the bureau 
for the first two-month period was 90,- 
008 sales. The percentage of quota sold 
was 86.5 per cent. 

Nine states exceeded their individual 
quotas, being led by West Virginia with 
1,542 sales or 226.1 per cent of quota. 
Other states exceeding their quotas 
were: Delaware, Virginia, Maryland, 
Missouri, Nevada, New York, Pennsyl- 
vania, and Minnesota. 

New York hung up the largest num- 
ber of sales, the total being 17,381. 


THREE UTILITIES REJOIN 
NELA, WEADOCK SAYS 


NEW YORK CITY—In answer to in- 
quiries, Bernard F. Weadock, executive 
director of the National Electric Light 
Association, stated April 7 that the 
United Gas Improvement Co., The Phil- 
adelphia Electric Co., and the Public 
Service Corp. of New Jersey, who re- 
signed last year, had rejoined the asso- 
ciation. 


Otel Cleveland, Cleveland. 


New Duties 


R. C. COSGROVE 
Newly appointed manager of West- 
inghouse sales promotion has been 
named to the plan commitee of 
the Electric Refrigeration Bureau. 


CHEMICAL BILL IN SENATE 
WILL BE HEARD APRIL 19 


WASHINGTON, D. C.—Hearing of U. 
S. Senate Bill No. 3,853, termed the 
“Volatile Poison Act,” and intended “to 
regulate interstate and foreign com- 
merce in poisonous volatile substances 
intended for household consumption,” 
will be held by the Committee on Agri- 
culture and Forestry, at 10:30 o’clock 
Tuesday morning, April 19, in the Agri- 
culture Committee room, 324 Senate 
Office Bldg. 

Among its provisions, the bill imposes 
certain conditions under which certain 
chemicals, including sulphur dioxide and 
halogen compounds of hydrocarbons 
may be shipped, and specifies that con- 
tainers of these chemicals “intended for 
household use” be marked with the 
name of the chemical, together with a 
figure showing a skull and crossbones 
and the words: “The fumes are poison- 
ous. Do not inhale. Avoid contact with 
the skin. In case of accident send for 


an inhalator.” 


NORGE CORP. LOWERS 
PRICES ON ALL UNITS 


DETROIT—Reduced prices on Norge 
'refrigerators become effective immedi- 
ately, according to Howard E. Blood, 
president of Norge Corp. The extent 
of the price cut was not announced. 
Reason for the cut in price was given 
as increased demand, enabling decreased 
cost of manufacture. 
| “Some years ago Henry Ford demon- 
| strated that it was possible to lower 
| prices while increasing wages. The elec- 
tric refrigeration industry is now re- 
vealing another economic principle by 
demonstrating that values can be _ in- 
| creased while prices are being scaled 
' down,” Mr. Blood stated. 


DISTRIBUTOR PLACES TWO 
MILLION DOLLAR ORDER 


MANSFIELD, Ohio.—-Two_ million 
dollars worth of electric refrigerators 
will help the citizenry of Newark and 
Philadelphia to keep food cool during the 
coming hot summer months. This order, 
which is one of the largest ever given 
for Westinghouse electric refrigerators, 
was recently placed by the Elin Co. Phil- 
adelphia, with the Westinghouse Elec. & 
Mfg. Co. 

Carl D. Taylor, vice president and 
general manager, Elin Co., Philadelphia, 
placed the two-million dollar order for 
refrigerators with C. B. Graves, man- 
ager, refrigeration division, and C. E. 
Allen, commercial vice president, West- 
inghouse Elec. & Mfg. Co. 


250 DEALERS ATTEND 
MAJESTIC MEETING 


DETROIT—Two hundred fifty men at- 
tended a Majestic dealer convention to 
see the new line of models, April 7, at 
the Book Cadillac Hotel. 

Larry Hodge, sales manager of De- 
troit Majestic Products Corp., distribu- 
tor here, had charge of the meeting, at 
which George Lonergan, divisional sales 
manager, Grigsby-Grunow refrigeration 
department, and John Dunville, of the 
factory engineering department, spoke. 

Others who spoke were H. A. Abra- 
hamson, president of Detroit Majestic 
Products Corp., and George F. Tau- 
beneck, editor of ELEcTRIC REFRIGERATION 


NEws. 


TEN CENTS PER COPY 
THREE DOLLARS PER YEAR 


$2,899,575 SPENT 
FOR ADVERTISING 
IN 17 MAGAZINES 


Saturday Evening Post 
Gets 47 Per Cent 
Of Total 


CHICAGO—The electric refrigeration 
industry spent $2,899,575 in advertising 
in 17 out of 35 leading magazines during 
1931, according to a report compiled by 
the Advertising Record Co. Of this 
amount $1,348,500, or 47 per cent, was 
placed in the Saturday Evening Post. 


Among the manufacturers, General 
Electric spent the largest amount for 
magazine advertising, $950,610, while 
Frigidaire Corp. was second, spending 
$761,135. 

According to the report, the expendi- 
tures of other companies for magazine 
advertising were as follows: Westing- 
house Elec. & Mfg. Co., $322,900; Kelvina- 
tor Corp., $302,900; Norge Corp., $125,450; 
Servel, Inc., $80,500; Leonard Refrigera- 
tor Co., $64,500; Grigsby-Grunow Co., 


|| $32,050; Copeland Products, Inc., $32,000; 


Trupar Mfg. Co., $21,705; Sears, Roebuck 
& Co., $18,450; Macy & Co., $255. 

The publications used and 
spent in each follow: 
Total for all magazines........ $2,899,575 


amount 


Saturday Evening Post........ 1,348,500 
Ladies’ Home Journal ........ 341,875 
Good Housekeeping ... 282,475 
COMO? BR ..55 0 249,900 


(Concluded on Page 2, Column 4) 


ICE-0-MATIC HOLD 


SPRING CONVENTIONS 


BLOOMINGTON, IIl., April 13.-R. D. 
Marshall, of the factory staff, Ice-O- 
Matic division, Williams Oil-O-Matic 
Heating Corp., has charge of a series of 
dealer meetings being conducted 
throughout the East during the month 
of April. 

J. M. Dierkes, eastern factory repre- 
sentative, has been assisting Mr. Mar- 
shall in meetings last week and this 
week, the location being as _ follows: 
Rutledge Sales Co., Pittsburgh, April 5; 
Redding Radio, Inc., April 12; Dickei 
Distributing Co., Philadelphia, April 15. 

At the following meetings, Factory 
Representative F. H. Tomlinson will as- 
sist: Essex Distributing Corp., Newark, 
April 16; Linde Appliance Co., New York 
City, April 18; Bigelow & Dowse Co., 
Boston, April 23; Bigelow & Dowse Co., 
Springfield, Mass., April 22; Hudson Val- 
ley Asbestos Corp., Albany, and City 
Electric Co., Syracuse, the week of 
April 25. ‘ 

In addition to these, H. B. Austin and 
F. H. Tebeau, factory representatives, 
conducted a meeting for the Gee Elec- 
tric Co., Wheeling, W. Va., yesterday, 
and will conduct a similar meeting 

(Concluded on Page 2, Column 5) 


SPARTON REDUCES PRICES 


\of the resignation will bé-‘made;— ©: 


a = a “<i - oe . - 2S . ¥ ar 
eee IO ge ee Re es 


ON REFRIGERATOR LINE 


JACKSON, Mich.—A price reduction 
on the entire line of Sparton electric 
refrigerators has been announced by 
executives of the Sparks-Withington Co. 
here. 

The smallest model now may be had 
for $133. 


COPELAND BOARD CHAIRMAN 
RESIGNS FROM REO 


DETROIT, April 13.—The retirement 
of William Robert Wilson as general 
manager of the Reo Motor Car Co. was 
virtually confirmed last week in the Reo 
annual report, indicating that Richard 
H. Scott has resumed the title of presi- 
dent and general manager. 

Mr. Wilson, chairman of the board 
of Copeland Products, Inc., has been un- 
derstood to have been contemplating re- 
tirement from Reo for some months. 

Mr. Wilson will continue to devote his 
time to other interests besides Reo, and 
his name still remains on the Reo board 
of directors. The annual meeting of the 
Reo directors occurs Thursday, at which 
time it is expected that arirrouncement 
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REFRIGERATOR MOTOR 
MUST NOT FAIL 


In the heavy-duty field of commercial electric refrigeration, 
Delco motors have proved time and again their complete dependability. 
= =» No other type of service demands so much of a power plant. 
Above all, a commercial refrigerator motor must not fail. a a Reliable 
operation under all conditions is equally characteristic of Delco domestic 
refrigerator motors, which are chosen by many leading manufacturers. 
= = Delco motors have established remarkable performance records in 
more than three million household units as well as in thousands of com- 
mercial refrigerator installations. = = These dependable motors meet all 
power-company requirements. = = Delco motors are individually designed 
to fit their application. Furthermore, Delco’s flexible production schedule 
permits revisions in quantity requirements on short notice. = = Delco stands 


ready to co-operate with you in solving your refrigerator motor problems. 


National field service for Delco Motors is provided 
through the facilities of United Motors Service Branches. 


Industry Spends $2,899,575 During 


1931 for Magazine Advertising 


(Concluded from Page 1, Column 5) 


Woman’s Home Companion.... 
oe 2 110,150 
NEE gre eG iciec-s sb b.Scksk Fe esos 89,600 
Better Homes & Gardens...... 88,425 
The Hew TOrker:..5 icc cecess 49,805 
MEINE Fe als i.3's 4 6 44.8%. 36004 853 27,200 
EE eS aera 22,200 
National Geographic .......... 21,600 
oo USS 8: Sk, ee 20,890 
Wation’s Business . «0... essews 18,450 
AMOPiCaH FIGMC ....ccceiccccccess 14,220 
Pictorial RevieW «....0.6scsiess 10,500 
Boats ip alee ae 9,025 


House Beautiful 


The advertisers and periodicals used 
by each follow: 


Electric Refrigeration Bureau 


Electric Refrigeration Bureau 
(sponsored by National Elec- 
tric Light Association)...... $ 179,500 
Saturday Evening Post........ 124,500 
Good Housekeeping 


Copeland 

Copeland Products, Inc. 
MED. a gecee wes tase Pio: De D $ 32,000 
Saturday Evening Post........ 32,000 


Frigidaire Corp. 


Frigidaire Corp. (total expendi- 
BUM ste. casais tae Few s.e 8a $ 761,135 


Saturday Evening Post 


(Electric refrigerators ..$176,500)| 

(Water Coolers ......... 8,000) 184,500 
IE rae ions po Gals bined See eee 114,400 
Ladies’ Home Journal ........ 100,000 


Woman’s Home Companion.... 


Good Housekeeping ........... 73,600 
OTD RITIUETE. ibis bs obese eee. 47,400 
Better Homes & Gardens...... 41,400 
BE SAC are a a ee 25,500 


American Home 


EOC TIOW SCOPES? 2. ci ciccccess 13,780 
Ce ee eee eer ee 11,200 
PICtOTiIOl FROVIOW 6iccsscccccese 10,500 
EE Sa Pe each ip RRS Rea Sas 10,010 


Nation’s Business 
(Water coolers) 
House Beautiful 


General Electric Co. 


General Electric Co. refrigera- 
TOP GEPATEMENE. 6.0 iscsi s ss $ 950,610 
Saturday Evening Post 


(Electric refrigerators . .$364,500) 
(Water coolers ......... 21,000) 385,500 
Woman’s Home Companion ... 98,760 


Ladies’ Home Journal......... 87,500 
NIN Dies s Brot doe 6 we 060% 78,400 
ete rear rere 73,000 
Good Housekeeping ........... 64,400 
CORMIOPOMIOR boii ds secessccess 51,750 


34,200 
22,200 
21,600 
21,300 


Better Homes & Gardens...... 
PeOUNG Ge CAATOOR: koe cciccs ces 
National Geographic 
EMG INOW SOTROP . 6 650 c cee ee oc 
Time 

(Electric refrigerators 

(Water coolers 
Nation’s Business 

(Water coolers) 


.. -$8,100) 


1,350) 9,450 


2,550 


ee ey 


Grigsby-Grunow Co. 


Grigsby-Grunow Co. (Majestic 
electric refrigerator total)...$ 32,050 


Saturday Evening Post........ 24,000 
SGOMUNEM 04 bales 50656455 693 350 5,500 
EMO DHOW TOTKOR cic cc cs savas 2,550 


Kelvinator Corp. 
Kelvinator Corp. (total expendi- 


Sr. ea rns errs cea er $ 302,900 
Saturday Evening Post........ 154,000 
Ladies’ Home Journal......... 75,000 
Good Housekeeping............ 36,800 
a ree 32,000 
Nation’s Business 

i go | 5,100 

Leonard Refrigerator Co. 
Leonard Refrigerator Co. (total 

ho |) ar 64,500 
Saturday Evening Post........ 39,000 
Ladies’ Home Journal.......... 14,250 
Good Housekeeping ........... 11,250 

Macy & Co. 
Macy & Co. Inc., R. H. (Macy’s 

electric refrigerator total)...$ 255 

Te THEW SOROS oi cvctcssess 255 


Norge Corp. 
Norge Corp. (total)........... $ 125,450 


Westinghouse 
Westinghouse Elec. & Mfg. Co. 
(Westinghouse electric refrig- 


GPALOF TORI) aie kk esc Shc c $ 322.900 
Saturday Evening Post........ 210,000 
Ladies’ Home Journal......... 58,000 
NO eis Fieis G66 Bb bem Race 25,000 
Good Housekeeping............ 13,200 
COSMONONION: 6 oases esis ce eens 11,000 
ape New Yorker: :......5...5. 4,500 
Nation’s Business ............. 1,200 


OF GENERAL MOTORS 


(Concluded from Page 1, Column 1) 
ed in improved business for some time 
to come. 

“It is a fundamental fact that people 
like to be sold. They desire to be given 
good reasons why they should part with 
their money for merchandise, and that 
by so doing they will benefit. That js 
the basis of and reason for salesmanship 
and advertising. 

“Uncertain economic conditions haye 
created a sales resistance among the 
mass of the people that emphasizes the 
need of this salesmanship. In other 
words, greater than ordinary efforts 
must be used to convince people that 
they should really satisfy their normal 
needs. 

“That has been the basic function of 
the General Motors exhibits. They were 
designed to bring to the attention of the 
public in a new and gigantic manner the 
latest and most attractive products of 
the corporation. And by so doing, to 
break down sales resistance and create 
in its place a desire to buy.” 

The shows, which represented months 
of planning (auditoriums were engaged 
as’ early as last December), were. go 
carefully planned that the large crowds 
were handled with the greatest of ease, 
At Baltimore a fire damaged some of 
the models and necessitated closing the 
display for a day, but the entire exhibit 
was removed to another location and re- 
opened the following afternoon. 


SMITH MAINTAINS RANK IN 
GENERAL ELECTRIC ARMY 


CLEVELAND—For the third consecu- 
tive week, Gordon Smith of the Ala- 
bama Refrigeration Co., distributor of 
General Electric refrigerators in Bir- 
mingham, Ala., wears the insignia of 
Generalissimo of the Allied Armies of 
Refrigerania, engaged in a war against 
Sales Resistance. 

The “army” of the Alabama Refrig- 
eration Co. has traveled 163.84 miles 
into the “enemy’s” territory and, but .15 
of a mile to the rear is the newly re 
cruited army of A. Wayne Merriam, 
Inc., distributor in Albany, N. Y. 

Rapid strides have been made by this 
outfit, which took over the General Elec- 
tric refrigerator distributorship the first 
of this year, following the death of J. 
O. Morris, former distributor. 

H. H. “Kelly” Courtwright of the Val- 
ley Electric Co., distributor in Fresno, 
Calif., was promoted to General on the 
Pacific Coast “front” as the result of 
increased sales by his “army.” In turn, 
L. H. Bennett, San Francisco distribu- 
tor, was demoted from General to his 
original rank of Lieutenant-General. 

W. N. Hogan, Wheeling, W. Va., dis- 
tributor, who last week was General of 
the Midwestern “front” lost his com- 
mand to Fred Cushman, Cleveland dis: 
tributor. 

Three other distributors in different 
sections of the United States retained 
their General’s “epaulets” by consistent 
sales efforts. These are C. L. McCrea, 
Washington, D. C.; Frank Edwards, Salt 
Lake City; Syd Caswell, Detroit. 

The Georgia Power Co., principal uti 
ity outlet for W. D. Alexander, Atlant 
distributor, has called a “council 
war” for April 21, the date of the stat 
of their annual General Electric refrig 
erator sales campaign. Approximately 
$1,000,000 worth of G. E.’s were 80 
during the power company’s campaig 
last year. 


ICE-O-MATIC DEALERS 
ATTEND MEETINGS 


(Concluded from Page 1, Column 5) 
Thursday in Charleston, W. Va. Other 
sales sessions are being scheduled. 

Quality is to be the appeal of o 
1932 Ice-O-Matic selling campaigm ad 
cording to Stanley C. Bell, sales. re 
ager. Flexibility of Ice-O-Matic ins be 
lation, in which the compressor May > 
installed on top of the cabinet, below 
or at a distance from it, if necess# 
will also be stressed. 


SERVEL DISTRIBUTOR NAMED 


unt, dis 
da appl 
tribute’ 
frige™ 


OTTAWA, Ont.—James A. Blo 
tributor of radio and househol 
ances, has been appointed dis 
for Servel Hermetic electric Tre 


Saturday Evening Post........ 94,500 
Good Housekeeping ........... 22,400 
Better Homes & Gardens...... 8,550 

Sears, Roebuck & Co. 

Sears, Roebuck & Co. (Coldspot 
electric refrigerator total)...$ 18,450 
Ladies’ Home Journal......... 7,125 
Good Housekeeping ........... 5,625 
Saturday Evening Post........ 4,000 
POEUN ck asics ctseservesasses 1,700 

Servel, Inc. 

Servel, Inc., (Servel Hermetic 
electric refrigerator total)...$ 80,500 
Saturday Evening Post........ 80,500 

Trupar Mfg. Co. 

Trupar Mfg. Co. (Mayflower 
electric refrigeration total)..$ 21,705 
Saturday Evening Post........ 16,000 
Better Homes & Gardens...... 4,275 
:\: | Pere Ter Tee Le TTT eee 1,430 


tors in this territory. 
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Territories are closing rapidly. Gibson is on 
the Home Stretch with Dealer and Distribu- 
tor Franchises and Hitting a Terrific Clip. 


Don't Delay. Tomorrow Your Territory May 
be Gone. Mail the Coupon Now! If the 
Coupon is too Slow... Wire! 


HE instant popularity of Gibson refrig- as $149.50 installed in the home! The 


erators has exceeded the most optim- — model selling at this price is SG-47, a 
istic hopes of the manufacturers. Never roomy, family sized cabinet. All other 


before has an electric refrigerator re- = rodels are proportionately low. Every 


ceived such tremendous acclaim. Orders model is Gibson quality through and 


are pouring in, carload shipments rushing through — Gibson beauty, Gibson fea- 


out. The Gibson factory is running full tures and Gibson MONOUNIT power. 
blast night and day! 


aia 


This is probably the greatest opportunity 


AND NOW to top it off, Gibson an- 
for dealer and distributor profit that will 


nounces drastic price reductions. Not a 


ffered in electric refri tion. 
second grade line or special model built ever be offered in electric refrigeration 


: Hii aaa 
to a price but a sweeping cut through the Seay I SaNanIRNY: ee REN A 


entire regular line. 


Think of it! A standard make, finest quality 


refrigerator can now be had for as little 


MonouUnil 


GIBSON 


and anxious to buy. Stock the Gibson line! 


Clip the coupon and "Go Places With 
Gibson!" 


Electric 


EXPORT SALES DEPT. IN CANADA 


Ps N. Wells St. TRESTRAIL CORPORATION, Ltd., 
OnE Sed ee Fee 255 Spadina Ave. 1100 Craig St., 
. Cable Address Toronto East Montreal 
4 ~GIBSELCO” Chicago, Bentley Code Montreal, Quebec 


nue Most Seautitul) REFRIGERATOR IN THE WORLD 


SG-82 SG-63 


CLIP THIS COUPON 
GIBSON ELECTRIC REFRIGERATOR CORPORATION, 
Greenville, Michigan. 


Without obligation please give me complete details on 
Gibson 


Dealer Franchise [] 


Distributor Franchise [] 
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BUREAU DISPLAY FOR 
NELA SHOW PLANNED 


NEW YORK CITY—Plans have been 
completed for the Electric Refrigera- 
tion Bureau’s exhibit at Atlantic City, 
N. J., as a feature of the National Elec- 
tric Light Association convention, June 
5 to 10. 

The exhibit, which will be entirely in- 
stitutional in character, will occupy a 
floor area of 150x75 ft. and will be lo- 
eated directly in front of the stage on 
the main auditorium floor of Conven- 
tion Hall. 


To Use Illuminated Charts 


Two large columns, 80 ft. apart, will 
be connected by an arched sign of cut- 
out letters bearing the slogan, ‘“An- 
other Million in 1932.” Underneath this 
sign will be a smaller one, “Electric Re- 
frigeration Bureau.” Both of these 
signs will be illuminated and will be 
visible from all parts of the auditorium. 


In panel space, illuminated charts will 
be displayed, telling the story of what 
has been accomplished by the Refrig- 
eration Bureau and also what is planned 
in the way of activities for the balance 
of this year. Complete stories of suc- 
cessful local bureaus will be told by 
means of charts, newspaper proofs and 
clippings and other printed material. 


Advertising Helps on Display 


All the advertising aids which the 
bureau headquarters has to offer will 
also be on display, and a sufficient num- 
ber of men who are thoroughly versed 
in the bureau work will be on hand to 
explain all these features. 

It is desired to make this booth a 
workshop wherein utility men may find 
out exactly how a local refrigeration 
bureau may be organized, what activities 
it can and ought to sponsor, and the 
probable budget needed to carry on such 
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Routes Enemy 


A. WAYNE MERRIAM 
New G. E. distributor holds second 
place in war campaign. 


GILL NAMED DIRECTOR OF 
FLORIDA STATE BUREAU 


MIAMI, Fla.—J. G. Holtzclaw, regional 
director for the southeastern division, 
Electric Refrigeration Bureau, has an- 
nounced the appointment of Joe H. Gill 
of Miami, Fla., as state director of the 
bureau for Florida. Mr. Gill is president 
of the Florida Power & Light Co. 

He succeeds as state director Ross 
W. Cryder of St. Petersburg, Fla., whose 
removal to the north necessitated his 


work, according to bureau executives. 


resignation. 


NEW YORK FARMERS 
SEEK REFRIGERATION 


ITHACA, N. Y.—The Public Utilities 
Commission of the State of New York 
has made an appeal to the agricultural 
department of Cornell University to en- 
deavor to secure mechanical refrigera- 
tion that can be operated by gasoline 
engine power, according to W. D. Mc- 
Elhinny, vice president, Copeland Prod- 
ucts, Inc., Mt. Clemens, Mich., who re- 
ceived an urgent letter from Cornell 
University requesting this type of re- 
frigeration equipment. 

“The letter stated,” said Mr. Mc- 
Elhinny, “that the utilities commission 
of New York State has been receiving 
urgent requests from the dairy farmers 
of that state to compel public utility 
companies to extend their electric power 
lines into regions not now supplied, so 
that these farmers may have electric 
refrigeration to make up for the ice 
shortage that threatens to ruin their 
industry. 

“We have arranged through our 
dealers to supply the farmers of New 
York State with mechanical refrigera- 
tion equipment that is operated by a 
small, practically automatic gasoline 
engine. 


13 KELVINATORS ARE SOLD 
DURING FRENCH EXHIBITION 


PARIS, France—La Community, Kel- 
vinator distributor for France, exhibited 
at the Salon des Arts Menagers in the 
Grand Palais, Paris, during a recent 
show. 

Seventeen Kelvinators were sold dur- 
ing the exhibition, four more than were 
sold during the 1931 show. 

Mr. C. M. Weyand was the adminis- 
trateur—delegue on behalf of the Kel- 
vinator exhibit. 


Fedders Non-Frost Commercial Evaporators have 


etihishs 
ont 


many exclusive features and are available for 
immediate delivery in a wide range of styles and 
sizes to fit every type of commercial installation, 


<—. is the answer ¢o one of 


your most difficult SELLING PROBLEMS 


Send this Coupon for copies of 


this 24 Page Data Book on 


Commercial Evaporators 


Fedders Manufacturing Co, 
57 Tonawanda Street 


Buffalo, N. Y. 

Kindly send me___ copies of the new Fedders 
Data Book on Non-Frost Commercial Evaporators. 

Name 7 —— - pean —— — 
Firm__ a ee ne 
Address ___ a 


NOTE: The Fedders Manufacturing Co. has territories open 
for reliable Sales Representation covering its standard 
electric refrigeration devices. Check if interested. oO 


After months of study of the needs 
of salesmen in the field, Fedders pre- 
sents this new and practical work- 
ing data book on NON-FROST 
Commercial Dry Expansion Evapora- 
tors. It simplifies and clarifies the 
selection of the correct type and size 
evaporator for use in display cases, 
refrigerators and coolers for markets, 
groceries, restaurants and other 
commercial installations. 


This new Fedders Data Book also 


contains useful diagrams showing 


the most efficient layouts for locat- 
ing single and multiple commercial 
evaporators with Thermostatic and 
Automatic Expansion Valves in vari- 
ous types of bunkers. 

This Data Book should be in every 
commercial refrigeration salesman’s 
brief case as well as the desk of 
every refrigeration engineer. 

Copies will be gladly mailed upon 
request without charge or obliga- 
tion, — the coupon is for your con- 
venience. 


FEDDERS5 


MANUFACTURING COMPANY 


57 Tonawanda Street, Buffalo, N.Y. 
EXPORT DIVISION: 116 Broad Street, New York City 


PACIFIC COAST REPRESENTATIVES: Refrigeration Products, Ltd., 
1110 North Alameda St., Los Angeles, Cal. 


Fedders Appliances are fully patented and will be protected 


Contact Man 


HEWITT DAVENPORT 
Pacific coast man joins public utili- 
ty staff of Majestic. 


A Request, A Show, 
A Sale 


CLEVELAND—A terse sentence 
of eight words tells the story of the 
sale of a General Electric refrigera- 
tor to a prospect who sent an in- 
quiry to the General Electric re- 
frigeration department, here, a week 
ago. 

The inquiry was sent in by Clar- 
ence McGrath, 1 Hulbert St., Au- 
burn, N. Y., and a regular form 
memo was sent to J. F. Symonds, 
manager of the Auburn branch 
store of Perry-Sherman Appliances, 
Inc., distributor in Syracuse, N. Y. 


Four days later the form was re- 
turned to M. F. Mahony, manager 
of the merchandising division. 
Typed across the face of it was this 
sentence: “Showed three Brooder 
films and got the order.” 


FINAL ARRANGEMENTS FOR 
NELA CONVENTION MADE 


NEW YORK CITY—Bulletins an- 
nouncing final arrangements for the 
55th convention and exhibition of the 
National Electric Light Association, to 
be held June 5 through June 10 in At- 
lantic City, N. J., have been mailed 
members. 

Information as to hotel reservations, 
train accommodations, and special rates 
was included in a folder giving general 
plans for the convention. 

General sessions of the convention will 
be held on the mornings of Tuesday, 
Wednesday, Thursday and Friday, June 
7, 8, 9, and 10, according to J. F. Owens, 
NELA president. 

Accounting and engineering sessions 
will be held June 7 in the afternoon; 
commercial session the following after- 
noon; public relations session Thursday 
afternoon, and public policy session 
Thursday evening. 

The exhibition, to be held in the At- 
lantic City Convention Hall, will open 
Sunday, June 5, at 1 o’clock in the 
afternoon, and will be open that day to 
the public. On the other days the at- 
tendance will be limited to members and 
guests. 

The finals of the National Employe 
Speaking Contest will be held Monday 
afternoon, June 6. The president’s re- 
ception, at 9 o’clock that night, will be 
followed by dancing to the music of a 
nationally known orchestra. Dancing 
will also be had Tuesday and Wednes- 
day evenings. 

The program committee, which has 
not yet made its final report, is com- 
posed of Paul M. Downing, Edwin 
Gruhl, Harry Reid, J. F. Owens, and 
Marshall E. Sampsell. 

Ross I. Parker of General Electric Co., 
230 South Clark St., Chicago, will act 
as traffic manager, and is making ar- 
rangements for special railroad rates. 
The hotel committee includes E. A. 
Lewis, chairman, and S. F. Delany, sec- 
retary, of the Atlantic City Electric Co., 
Atlantic City, N. J. 


2,000 WOMEN ATTEND 
COOKING SCHOOL 


CARLINVILLE, Ill.—-More than 1,000 
women attended each session of a two- 
day cooking school held recently by the 
Illinois Power & Light Co. 

The power company’s home service 
director used an S-82 General Electric 
refrigerator for demonstration purposes 
and sold it at the close of the first 
meeting. 

Three other Monitor Tops were pur- 
chased as a result of the demonstra- 
tions. The utility is one of the prin- 
ciple outlets for James & Co., Inc., dis- 
tributor of General Electric refrigera- 
tors in St. Louis. 


DRY-ZERO LAB. TESTS 
HELP MANUFACTURER 


CHICAGO, April 12.—Results of tests 
made in the Dry-Zero Corp.’s new lab- 
oratory, here, have already helped one 
electric refrigerator manufacturer im- 
prove the efficiency of his product, Har- 
vey Lindsay, Dry-Zero president, made 
known this week. 

Two tests, each lasting 18 days, on an 
experimental cabinet built by the manu- 
facturer clearly indicated the necessity 
for making certain changes in the cabi- 
net, according to Mr. Lindsay. These 
changes, when made, produced, so far 
as refrigerating efficiency was con- 
cerned, an entirely new product. 

The tests were made in the labora- 
tory’s test house where conditions found 
in the average kitchen can be exag- 
gerated so that years of normal opera. 
tion can be concentrated into a period 
of a few weeks without distortion of 
factors or functions. 


Data Taken in Tests 


Data brought to light by the tests are 
shown in two tables. In Table 1, shown 
below, the experimental cabinet js 
labeled Refrigerator A. For compari- 
son, data on a standard refrigerator js 
listed under the heading Refrigerator 
B. Each refrigerator was in the test 
house for 18 days under similar condi: 
tions. 

Refrig- Refrig- 
erator A eratorB 
Average test house 


COMMPCTALUTGE 64.65.0006 100° F. 99.5°R 
Average relative 

jc 15 0 5 i a 99% 98.5% 
Average temperature in 

GRIMED. sky sox pea ehh’ 49°F. 41°R 
Per cent time cooling 

unit in operation...... 98.4% 41% 
Average KW input per 

oS cl i a ea 4.7 1.9 


“It will be noted immediately,” points 
out Mr. Lindsay, “that the cooling unit 
of Refrigerator A ran nearly two and 
one-half times as much as the unit in 
Refrigerator B and that the current 
consumption of Refrigerator A _ was 
nearly two and one-half times as great 
as that of Refrigerator B. Despite this, 
Refrigerator A was unable to maintain 
an average temperature inside the cab- 
inet of better than 49°, 


Cooling Unit Running Time 


“During the running of the test on 
Refrigerator A there were 12 days when 
the cooling unit ran continuously with- 
out cycling. There were three days 
when it shut off once for about six min- 
utes. On one day it shut off for six 
periods of about six minutes each. On 
the first day it shut off 12 times for 


periods of approximately five minutes k 


each, and on the third day it cycled at 
six-minute intervals for the first five 
hours. These were the two best days. 
“The fault in Refrigerator A appar- 
ently was divided between inadequate 
insulation and a cooling unit of insuff- 
cient capacity. The latter is indicated 
by the inability of the cabinet to main- 
tain a temperature better than 49°. 


Insulation Inadequate 


“The inadequacy of the insulation was 
shown by a later test on the same cabi- 
net and cooling unit with the insulation 
changed. The results of this test are 
compared with the first test in the table 
below: 

Refrig- Refrig- 
erator A eratorA 


‘ (Original (New 
Insula-_ Insula- 
tion) tion) 
Average test house 
temperature ......... 100° F. 100.5°F 
Average relative 
WIMMIGIOY isc ced cwaad 99% 98.5% 
Average temperature in 
GRUNIOE faci hiv des «ins 49° F. 50°F. 
Per cent time cooling 
unit in operation...... 98.4% 64.4% 
Average KW input per 
OE ROGERS i 655.66 ncn 4.7 2.9 


“It will be noted immediately thal 
current consumption was reduced mole 
than 38 per cent by the installation o 
running 


new insulation and that the 
time of the unit was reduced about # 
per cent. 

“However, even adequate insulation 


—at least of the thickness the cabinet 
was built for—was insufficient to com 
pensate entirely for the cooling unit’ 
lack of heat absorption power. Takiné 
these things into conside:ation, the 
manufacturer was able to «ffect gred! 
improvement in the cabinet.” 


has at 


THEATRE FIRE LEAVES WATER 
COOLER UNDAMAGED 


NEW CASTLE, Pa.—The day after 
fire had destroyed the Capitol — 
in this city a short time ago, “ 
Tracewell, refrigerator sale supervisy 
for the Pennsylvania Power Co. whit 
exploring the debris, found the rene 
of a General Electric water cooler pene 
had crashed through to the baseme 
when flames burned away (he floor ¥ 
derneath it. 

The cord was burned off va 
terior of the machine was a" 
However, the cooler was taken t0 mn 
power company office, a new cord 
tached and it ran as well as new. 
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MORE BIG | 


NEWS! 


REMARKABLE NEW IMPROVEMENTS IN THE FAMOUS 


HE most talked-about refrigerator to- 


day. That’s Westinghouse! First came 
announcement of the famous Dual-automatic 
refrigerator. Thousands called at showrooms. 
Dealers’ sales and profits zoomed! 

Now comes another sensational announce- 
ment. Four amazing new features. All-Steel 
Cabinets! Electric-Lighted Interiors! Easy 
Rolling Shelves! Built-in Crisping Pans! 

Westinghouse is setting the pace for all 
refrigerators in 1932... in product and in 
dealer co-operation. Compelling advertising 
WESTINGHOUSE 


Refrigeration Division 


ELECTRIC & 


DUAL-PROFIT 


The complete line of Westinghouse Water Coolers 
together with the Westinghouse Dual-automatic Re- 
frigerators gives dealers a dual opportunity for profit. 


MANUFACTURING CO. 


... effective merchandising plans . . . promo- 
tion material of all kinds is being rushed 
to dealers in endless number. That’s why the 
Westinghouse Refrigerator is easier to sell 
than ever before. That’s why Westinghouse 
dealers are finding their franchise increas- 
ingly profitable! 

You, too, can share in these profits... 
can tell the same convincing story... 
when you enlist as a Westinghouse dealer. 
Act now! Write, wire or telephone for com- 


plete franchise details . . . today! 


Mansfield, Ohio 


ELECTRIC-LIGHTED INTERIORS 


% 


LT-IN CRI a 


Westinghouse Electric & Mfg. Co., 
Mansfield, Ohio. 


Please give me full particulars about extra profit from Westinghouse Dual- 
automatic Refrigerators. - 
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Executives Express Views on 5% Refrigerator Tax 


INDUSTRY'S LEADERS 
DECRY TAX ON UNITS 


(Continued from Page 1, Column 4) 
rubber, lumber, paint, paper, nails, 
screws, bolts, nuts, oils, chemicals, elec- 
tric motors, many industries are called 
upon to supply materials and component 
parts for electric refrigerators. 

It may be that the inspiration to tax 
elecirie refrigerators was borne of the 
belief that the industry is doing well, 
and can stand taxation better than in- 
dustries not doing so well. This reason- 
ing is clearly fallacious. 

The public is not buying electric re- 
frigerators in the sense of walking into 
stores on account of a clearly estab- 
lished demand. Electric refrigerators 
are sold mostly right in the household 
by intensive selling methods. 

Manufacturers are using their utmost 
ingenuity to give the people the greatest 
possible dollar value, and are using ex- 
tremely active selling methods; this, to- 
gether with the fact that the electric re- 
frigerator introduces a new economy 
into the home and improves the stand- 
ard of living, has caused this industry 
to grow in spite of the depression. 

Those industries which show the first 
promise of returning to normal activity 
should have every possible cooperation 
and assistance from the law-making 
bodies. The farmer who is distressed 
by drought, poor crops, and who would 
immediately jump upon the first things 
that start to grow and cut them off 
half developed would be considered very 
foolish and yet, isn’t it just as foolish 
to single out this infant industry for 
special taxation at the present time? 

A general sales tax could be spread 
thin enough not to hurt any particular 
industry, and I believe would produce 
revenue effectively while putting all in- 
dustries on an equal basis for economic 
recovery. A 5 per cent sales tax will, in 
my opinion, seriously injure the sale 
of electric refrigerators this year. 

Howarp E. BLoop, 
President 


Zimmerman of 
General Electric 


General Electric Co. 

Electric Refrigeration Depariment 

Cleveland 
Editor: 

The proposed special 5 per cent tax 
on electric refrigerators is an unwarrant- 
ed handicap to this industry. It will add 
greatly to the sales resistance which 
always is present in introducing a new 
service, and, unfortunately, classifies our 
product by the government as a luxury. 
whereas electric refrigeration should re- 
ceive the governmental stamp of ap- 
proval, for it is a service that pays for 
itself in the hands of the user in terms 
of food protection and better health. 

Any action that handicaps some 50,000 
sales specialists, creating business with 
this new idea, is a deterrent to the im- 
provement of business conditions, and 
strikes a severe blow at the electric re- 
frigeration industry. Then, too, such 
action by our law-makers in Congress 
will seriously impair the livelihood of 
more than 300,000 people in the United 
States who are dependent upon the 
manufacture and sale of electric re- 
frigerators. 

P. B. ZIMMERMAN, 
General Manager. 


Hunt of Trupar 


Trupar Mfg. Co. 
Dayton 
Editor: 

The proposed 5 per cent sales luxury 
tax on refrigeration which has already 
passed the House at Washington, we 
think is unwarranted as well as unfair. 

It is unfair because electric refrigera- 
tion is not a luxury, it is a necessity. 
It is a necessity because it does more 
to preserve health by preserving foods 
than any one thing that goes into the 
home. 

This tax, after all, will be the means 
of depriving many homes of the proper 
food protection, and strike directly at 
the health of infants, those whom are 
ill, and the families as a whole. It 
would be just as reasonable to put a 
tax on medicine. 

It seems to me when looking at it 
from this angle, that this tax strikes 
directly at the foundation of the Amer- 
ican home, and this makes it vicious. 

The only reason that anyone who 
happens to be in the industry can glean 
from such a tax is the fact that the 
refrigeration business has been more or 
less successful in spite of the depres- 
sion, and apparently there is a good 
chance to take one business that is 
striving and penalize it for that reason, 
in order to get revenue. But just this 
sort of thing will soon put it in the 
Same condition as other business, by 
putting it out of reach in price of the 
average home. 


How Electric Refrigeration Sales Aid 
Employment and Prosperity 


The sale of one million household 
electric refrigerators in 1932 means a 
total retail volume of business amount- 
ing to about $200,000,000. 

When we analyze the distribution of 
this money it is evident that a high 
percentage of the total goes into sal- 
aries and wages paid to employes of 
manufacturers, distributors and dealers. 

About 10 per cent, or $20,000,000, 
will be the share of local salesmen who 
carry the message of health, economy 
and better living to American homes. 

Millions of dollars will be paid for 
insulation, lumber, porcelain, lacquer, 
chemicals and other materials, parts 
and supplies, all of which require labor 
for their production. 

At least $20,000,000 will go to the 
metal industries for 150,000 tons of 
iron and steel products, 25,000 tons of 
copper and brass products, and other 


By F. M. Cockrell 


metals. Even though this amount is 
used for the purchase of materials, 
practically all of it will be paid for 
LABOR—mining, refining, fabricating, 
etc. These industries are badly in need 
of business to relieve unemployment. 

Another $15,000,000 of the total will 
go for motors, controls, wiring and 
other electrical parts also largely made 
of metal, and requiring a high ‘“con- 
tent” of skilled labor. 

In fact, the entire $200,000,000 even- 
tually goes into the pockets of people— 
several hundred thousands of them— 
who receive this money for SERVICE 
of one kind or another. The public 
thereby has $200,000,000 more to 
SPEND for other products and serv- 
ices. It is this turnover of capital, this 
exchange of money for service, which 
makes jobs, raises the standard of liv- 
ing and promotes PROSPERITY. 


We believe for the above reasons that 
this sales tax on refrigerators should 
be defeated. 

In conclusion, we believe that if a 
sales tax is necessary in order to raise 
revenue, that it should be applied to all 
commodities and not just single out a 
few items and expect them to carry the 


entire load. 
H. J. HUNT, 


President. 


Kuebler of Uniflow 


Uniflow Mfg. Co. 
Erie, Pa. 

Editor: 
We feel that placing a tax of 5 per 
cent on electric refrigeration sales is 
unfair and perhaps such items as elec- 
tric washing machines, electric vacuum 
cleaners, electric stoves, irons, ete., will 
be taxed also but we have not heard of 
it. We see no reason why the electric 
refrigeration industry should be singled 
out for a first-class wallop. 
Certainly the electric refrigerator pre- 
serves health whether in the home or 
anywhere else, maintaining the proper 
temperatures to prevent spoilage of food 
whereas the temperature prevailed with 
any other means is not always said to 
be preserving food as it should be. Only. 
by a stretch of imagination can it be 
said that many other electric household 
and other devices preserve health. 
The electric refrigeration industry has 
been struggling for a number of years 
but only recently has it come into its 
own. Manufacturers have, by many 
economies and lowering of cost of pro- 
duction, been able to place prices low 
enough to be within the reach of the 
masses with resultant very narrow mar- 
gins as a rule for the manufacturer. 
As long as an electric refrigerator is 
in operation it is a continual source of 
revenue to the power companies, who 
in turn hire more labor, purchase more 
materials and supplies to provide the 
ever increasing killowatt hours used to 
operate them. This cannot be said of 
many manufactured articles which after 
purchased, do not provide any other em- 
ployment. 
It appears to us that a small sales 
tax on all manufactured articles would 
have been much fairer and distributed 
the burden. We think, too, that greater 
economies should be shown in federal 
expenses in the matter of reducing pay- 
rolls, eliminating unnecessary bureaus 
and employes and other extravagances. 
Private industry has had to curtail and 
there is no reason why our governing 
body should not do likewise and not in 
a small way, either. 
C. A. KUEBLER, 

President. 


Bohn of Bohn 


of discriminating against a few indus- 
tries. 

Furthermore, it will be remembered 
that during the World War our govern- 
ment considered the proper preservation 
of foodstuffs of sufficient importance to 
our people to put our industry on the 
preferred list for the obtaining of raw 
materials entering the manufacture of 
refrigerators. 

Proper refrigeration today is just as 
essential and necessary in the household 
as food itself. Good health is most im- 
portant, and without proper preserva- 
tion, with our present mode of living, 
mortality is bound to increase. 


G. C. BoHN, 
President. 


Grigsby of Majestic 


Grigsby-Grunow Co. 
Chicago. 
Editor: 

We feel strongly that the revenue bill 
passed by the House of Representatives, 
taxing household electric refrigeration 
five per cent on net sales, is extremely 
unfair to the industry and the public. 

Refrigeration is a prime necessity, 
far removed from the luxury category. 
The food-saving value of refrigeration 
in safeguarding the health of the peo- 
ple of this country makes it an essential 
equal to food itself. 

B. J. Griaspy, 
Chairman of the Board. 


Schroeder of Sunbeam | 


Richland of Zerozone 


Zerozone Products Corp. 
New York City 
Editor: 

My objection to federal refrigerator 
excise tax rests on two sound premises, 
first that the household electric refrig- 
erator deserves to be classed as a neces- 
sity because it saves food and lowers 
ice bills; and second because, in my 
opinion, a general sales tax on all com- 
modities would impose a painless burden 
on the many and is far preferable to 
drastic taxation that will undoubtedly 
restrict business expansion. 

It’s far better to tax wage earners a 
little, than it is to deal a body blow to 
the industry that pays those wages. 

ARTHUR H. RICHLAND, 
President. 


King of Mohawk 


All American Mohawk Corp. 
North Tonawanda, N. Y. 
Editor: 

We feel that the electric refrigeration 
industry has been discriminated against. 
Electric refrigeration is an indispensi- 
ble commodity in the modern home. 

The 5 per cent proposed tax will work 
a hardship on the buying public and the 
industry, which neither can afford at 
this time. We strongly favor the 2% 
per cent manufacturers’ sales tax as 
originally planned to bring about a bal- 
ance budget. 

D. L. KING, 
Vice president and secretary. 


Gibson of Gibson 


Gibson Electric Refrigerator Corp. 
Greenville, Mich. 
Editor: 

Congress should not slow down the 
refrigeration industry which is definitely 
relieving the unemployment situation in 
many communities. 

CHARLES J. GIBSON, 


President. 


Hull of Rex 


Rex Mfg. Co., Inc. 
Connersville, Ind. 


Editor: 

With reference to the 5 per cent tax on 
household electric refrigerators passed 
by the House, our reaction to this 
legislation is that it is imposing too 
great a tax on a new industry. 

We have perhaps no right to expect 
exemption from a tax that would be 
fair to our industry which we believe 
should not exceed 2' per cent instead 
of 5 per cent. 

©. GC. RULE, 


President. 


Bohn Refrigerator Co. 

St. Paul 
Editor: 
As to my opinion of the 5 per cent 
household electric refrigerator tax just 
passed by the House, I will say that I 
am strongly against it on the grounds 
that it is not only discriminating but 
basically unsound. 
I feel that our so-called “statesmen” 
have already gone entirely too far in 
the direction of penalizing initiative in 
industry and attempting to throttle one 
more of the few that have kept labor em- 
ployed fairly normal during these de- 
pressing times. 
I am strongly in favor of a nominal 
general sales tax which would not work 


a serious hardship on anyone, instead 


Sunbeam Electric Mfg. Co., 
Evansville, Ind. 
Editor: 

We feel that the proposed 5 per cent 
tax on household refrigerators is unfair, 
as the rate is higher than other items 
in the same classification, and that elec- 
tric refrigeration is being asked to bear 
too great a portion of the increase in 
taxes. 

We agree that special taxes of this 
kind are probably necessary, but think 
that a considerably lower rate should 
be fixed for household electric refrigera- 
tion, as a 5 per cent tax would, no doubt 
restrict buying, and would lessen em- 
ployment for the refrigeration industry, 
which is now giving employment to so 
many people. 

J. Henry SCHROEDER, 
Vice president. 


Frantz of Apex 


Apex Electrical Mfg. Co. 
Cleveland 
Editor: 

The proposal to increase revenues by 
the imposition of commodity taxes in 
this recessional period is, in my judg- 
ment, equivalent to the industry raising 
prices in the face of business difficul- 
ties in preference to reducing expenses, 
yee will accomplish about the same re- 
sult. 

The electric refrigeration industry 
stood up better through the recessional 
period than many other industries. 

Already municipalities are imposing 
unnecessary restrictions, and additional 
licensing fees, which if unchecked will 
hamper one of the few industries lead- 
ing the nation back to more prosperous 
times. To further handicap this pro- 
gressive industry by the imposition of 
additional federal taxes will only retard 
the progress of industry generally. 

C. G. Frantz, 
President and general manager. 


Gennett of Starr 


The Starr Co. 
Richmond, Ind. 
Editor: 

Our thoughts on the 5 per cent tax 
question are this, that all loyal Ameri- 
can citizens are obligated to put their 
shoulders to the wheel and do their 
share to relieve the financial situation 
of the government, but we do not see 
why electric refrigeration should be 
penalized and selected to carry more 
than its burden of taxation. 


Under such conditions, we do not feel 
that electric refrigeration is being 
treated fair and square and that a re- 
consideration of the issues will bring a 
just equalization of the situation and a 
lowering of the taxes requested of this 
industry. 

Harry GENNETT, 


President. 


Glatt of King Kold 


Illinois Moulding Co. 
Chicago 
Editor: 

With reference to the five per cent 
household electric refrigerator tax bill 
passed by House, wish to advise that 
in my opinion this is further evidence 
of the colossal ignorance Congress has 
displayed of the economic conditions in 
this country at the present time, an 
ignorance that seems bent on destroy- 
ing the industrial backbone of the 
nation. 


Why the refrigeration industry, which 
is at this time one of the sadly few 
industries offering employment to work- 
ers, should be saddled with such a 
burden, instead of being assisted by the 
Government, is beyond my conception. 


ployment is deliberately forcing refrig- 
erator companies to cut down on em- 
ployes once more and put more people 
on the streets. 

We are among the companies in the 
industry manufacturing a low priced 
refrigerator, which obviously offers very 
little profit. If the public was able tu 
pay more for this necessity, we certainly 
would not have gone into the very low 
priced field with its narrow margin o! 
profit. 


If they cannot pay more for refrig 
erators now they certainly will not be 
able to pay the additional tax burder, 
levied by Congress and there is no doub: 
but that sales will fall off to a stagge: 
ing extent, reacting on the manufac- 
turer and increasing unemployment. 
The complete unconcern of Congres: 
as to the consequences of their tax 
burdens is now a matter of grave con- 
cern to the entire country and action 
must be taken to end this orgy. 
E. E. Guat, 

General manager, 


| Fedders of Fedders 


Fedders Mfg. Co. 
Buffalo 
Editor: 


The imposition of this tax would make 
it appear as though the theory is to 
follow the easiest rather than the more 
constructive lines. 


By taxing household electric refriger- 
ators, a business showing signs of life 
would be retarded instead of being en- 
couraged as a possible means to start 
a revival of buying. Refrigerators are 
by no means a luxury. They represent 
today one of the most essential house- 
hold necessities. 
Why overlook florists, increase on to- 
bacco, legalization of beer and other 
non-essentials? 
L. F. Feppers, 
President and general manager. 


Seeger of Seeger 


Seeger Refrigerator Co. 
St. Paul 
Editor: 
The 5 per cent tax should work out 
satisfactory to all, even though at this 
time it looks like an imposition on a 
growing industry. However, my own 
choice would be a general sales tax on 
all commodities, not only on a few items 
such as proposed. 
WALTER G. SEEGER, 
Vice president. 


Switzer of Buckeye 


Domestic Industries, Inc. 
Mansfield, Ohio 
Editor: 

Regarding the new sales tax proposed 
by Congress to apply to some selected 
industries, I cannot help but see that 
this is a detriment to industry and re- 
tards the sales of the particular prod- 
ucts to which it is applied. It will have 
a very decided effect in preventing a 


‘| return to normal business conditions of 


the entire country. 


If this tax were applied generally to 
every product, be it specialty or com- 
modity, luxury or necessity, then the 
amount of the tax per sale would be so 
small that it would have little effect in 
slowing up business, yet it would pro- 
duce the amount necessary to balance 
the national budget. 


But, because this tax applies only to 
some products, particularly to electrical 
refrigerators, then it appears to me to 
be discriminating against this industry. 

In the post-war depression, it was the 
increased activity of the automotive in- 
dustry that put thousands of men to 
work and millions of dollars into circu- 
lation to overcome the depression. To 
day we face the same situation but this 
time we sincerely believe that the elec- 
tric refrigeration industry is the one—if 
there is to be any one—that will be the 
biggest single factor to break the de 
pression and speed the return ‘o normal 
business activity. 

Electric refrigerators are ‘he only 
appliances used in the home that are 
continually increasing in sales. This 
the only industry in this field that 
employing thousands of people, eve? 
more than last year and the year before. 
It is the only product of its kind that 
people actually need to preserve food, 
to economize and save money. : 

Only 17.1 per cent of the homes in the 
United States have electric retriger’; 
tors and now with the popular price 
refrigerators on the market today, ° nin 
a very splendid opportunity of vane 
ing the sales which will help, naturally 
to break the depression. ity 

So why spoil this golden opportunt 
by adding a 5 per cent tax on 4 Pr “ 
of this kind which employs ‘housan 
of men and brings out millions - 
dollars from their hiding places, Wh! 


(Continued on Page 10, Co’umn 2) 


Congress instead of alleviating unem- 
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ELECTRIC REFRIGERATION NEWS, APRIL 13, 1932 


TO DEPARTMENT STORE EXECUTIVES 


Merer-tce HAS PROVED 


THAT IT CAN QUICKLY INCREASE 


ELECTRIC REFRIGERATOR SALES 


Here is a new, easier and quicker way of selling electric refrig- 
erators. Famous-Barr, St. Louis, The May Co. in Los Angeles, 
Gimbel’s in Philadelphia, Loeser’s in Brooklyn, Jordan-Marsh 
in Boston and many other department stores in various cities 
have found in every instance that the Meter-Ice Plan of selling 
has met with unusual success. 

With the Meter-Ice Purchasing Plan, no down payment is re- 
quired. And the idea of buying a refrigerator for “only 25c a 
day” has a big appeal to today’s buyers. The following points will 
bear the thoughtful consideration of every department store 
executive interested in increasing his electric refrigeration sales : 

1. MINUS REPOSSESSIONS. Department stores us- 
ing Meter-Ice have found that there are practically no reposses- 
sions with this new selling method as compared to the conven- 
tional installment plan. A decided advantage! 


2. INCREASED VOLUME. Meter-Ice is new .. . dif- 


9 


ferent... novel... it’s “real news.” It consequently brings 
people into your store. They want to know what it’s all about. 
That means more demonstrations and more sales. Meter-Ice 
definitely increases volume. 


3. DEFINITE NET PROFIT 


4. ECONOMICALLY SOUND. Meter-Ice is an eco- 
nomically sound method of merchandising. [t works. That has 
been proved. In fact, in almost all cases, the purchaser de- 
posits more than the required number of quarters each month. 

5. CREATES TRAFFIC. Meter-Iee is an excellent 
trafic creator. It adds to the store’s prestige. It evidences leader- 
ship in introducing new ideas. The public wants to see. it. 

6. LOW SELLING COST. Meter-Ice definitely reduces 
selling costs. It makes selling easier. And it has been shown 
that the cost of the meter is absorbed in the first sale. 

7. BEST KNOWN AND MOST PRACTICAL. Meter- 
Ice is the best known and most practical device of its kind. It 
has had wide publicity. 

8. FULLY GUARANTEED. Meter-Ice is fully guar- 
anteed. When service is required, it is handled promptly. 

9. DEPARTMENT STORES ARE LOGICAL RE- 
FRIGERATOR OUTLETS. Department stores were major 
outlets for old-style refrigerators. Meter-Tee is a means of estab- 
lishing department stores as major outlets for automatic 

refrigerators. Meter-lee is a success. 


Let us tell you more about it. We feel 


ASSURED ON EVERY SALE. 
When you sell Meter-Ice. you can be 
completely relieved of servicing and 
installation costs, if desired, under a 
special plan offered by the electric re- 
frigerator manufacturers. You know 


exactly what your net profit will be on 


every cabinet you sell. 


Originators of the 
METER SELLING PLAN 


successful retailers 


sure you will be interested in our story. 
It's based on hard facts and actual ex- 
perience. And it points out a way of 
increasing your electric refrigeration 


business that you can’t afford to over- 


In use by more than 300 look. 


Write us today for complete infor- 


mation. 


METERICE OF AMERICA CO. ... LTD. 


204 WEST 56th STREET ... TELEPHONE: 


CIRCLE 7-8000 . . .§ NEW YORK, N. Y. 
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PEOPLE 


LITTLE STORIES OF INTERESTING 


IN THE REFRIGERATION INDUSTRY 


THE EXPANSION VALVE 


IN 


LITTLE STORIES OF INTERESTING 


IDEAS 


THE REFRIGERATION INDUSTRY 


One On Us 


One of the exhortations which the 
Valve makes repeatedly to the very 
capable members of his editorial staff 
is: Get the exact spelling and correct 
initials of all names. 

In our capacity as copy-reader of 
everything that goes into the paper, 
nothing—save possibly a split infinitive 
__eyokes a howl from us so quickly as 
a misplaced initial or a misspelled name. 

Imagine our embarrassment, then 
(and the righteous glee of our staff) 
when we discovered that we had mis- 
spelled Con Eakin’s name ina previous 
number of “The Expansion Valve. 

If totalled up over a period of months, 
the amount of time the Valve has spent 
personally searching through Mr. Cock- 
rell’s patented visible index, or through 
back issues, for the right spelling of 
names mentioned in obscure items 
would run well into hours. 

Yet in our own kolyum not once but 
several times, and in large type, too, 
we misspell the name of one of our 
good friends, a man we have known 
ever since he became manager of the 
New York City branch of the Frigidaire 
Corp. Woe is ours. 


And therein lies a story—brought 
back a day or two ago by our 
diligent Miss Stanton. As soon as 
the issue containing the remarks on 
Mr. Eakin arrived in New York 
City, there came a deluge of tele- 
phone calls to the Frigidaire office 
there. 

Some of them were almost indig- 
nant. What did Mr. Eakin mean by 
sailing under false colors? Why had 
he been spelling his name “Eakin” 
to them all these years when it 
really was spelled another way? 
Didn’t Electric Refrigeration News 
say in this issue that it was spelled 
“Aiken”? 

Ludicrous as it may seem, Mr. 
Eakin and his secretary actually had 
difficulty in persuading some folks 
that “Eakin” was correct. 

And that faith in our accuracy, 
gentlemen, almost assuages our re- 
morse over the error. 


My red-headed secretary, who has 
been reading this kolyum over the proof- 
reader’s shoulder, pops in to say that 
she has been making a collection of 
mispellings of my name on letters sent 
here. Here’s her list: 

Feo. F. Taubeneck, Taubenick, Tau- 
benack, Tanbenech, Tanbeneck, Trau- 
beneck, Tauberneck, Tanbaneck, Traub- 
neck, Tanbenek, Tombeck, Toubeneck, 


By George F. Taubeneck 


‘Shovel Out a User by Nine’ 


ae Ge 


A dozen inches of snow? Pooh-pooh. Electric refrigerators can be sold in any kind of weather, say these sales- 


men for the Gould-Farmer Co., G. E. distributor in Portland, Me. 


Reading from left to right in the back row 


are: H. H. Fitzmaurice, commercial specialist; C. R. Andrews; K. G. White; F. C. Milliken; Edw. Osgood; E. M. 


Farmer; E. T. Allen; P. E. Moore; T. Backer; and A. G. McCurdy. 


Seated high on the snow bank are §S. T. 


Smith and W. H. Clifford. Directly in front of them is H. Hescock, commercial specialist. 


by the enticing appearance of the cars 
on display. 

He walked around the room, looked 
the models over, opened and shut the 
doors, got inside and tested the uphol- 
stering, studied the price tags, picked 
up literature, and took the lay of the 
land in general. 

In spite of the fact that he had pur- 
posely banged doors, a-hemmed loudly, 
and done other things to attract atten- 
tion, he had not been able to draw a 
salesman to him. 

Six young men, all wearing white 
carnations in their buttonholes and all 
obviously floor salesmen, were gathered 
all this time about a goldfish pond in 
the center of the room. 

Despairing of inducing the mountain 
to come to Mahomet, the _ prospect 
walked over to the goldfish pond and 


joined the rapt attendants there. 


“Look!” said one of the salesmen 
to him. “That little reddish one 
over there is eating out of Jim’s 
hand. We’ve been trying for three 
weeks to get them to do that!” 


The prospect, not needing any 
trained goldfish just then, sauntered 
OUt is 2 


Three Young Men 


Within a short space of time the 
Valve has been called upon to do the 
“unaccustomed as I am” act before 
three highly interesting distributor- 
dealer-salesman meetings. 

This is not news. Occurrences of that 


sort are not infrequent. It is seldom, 
however, that your correspondent is in- 
troduced by three such _ presentable 
young men in quick succession as H. J. 
Walker, Jr.. manager of the Detroit 
branch of the Frigidaire Sales Corp., 
George R. Johnson, vice president of the 
Westinghouse refrigerator distributor- 
ship, and Larry Hodge, sales manager 
of the Detroit Majestic Products Corp. 

All three are tall. All three are suave, 
well educated, polished to a degree pop- 
ularly associated with a Harvard or 
Princeton man, and entirely sure of 
themselves before an audience. 

We had met each of these gentlemen 
before. But not until the last fortnight 
had we seen them handle a crowd. Each 
makes a first-class master of ceremonies. 


Walker, who toastmastered the Frigid- 
aire banquet here a short time ago, not 


Laubeneck, Tobknecht, Faubeneck, Rau- 
beneck, Hanbeneck, Loubenech, and 
Towbenck. 


Ask for the 
Often! 


Speaking of Con Eakin reminds us 
that when we saw him in New York 
City a short time ago he was quite 
exercised. : 

He had dropped in on a conference 
of business paper writers and news- 
paper men (at which the Valve was 
present), and had heard an editor of an 
automotive trade journal remark that 
he had been in six Frigidaire show- 
rooms and had not once been asked to 
buy. 

Mr. Eakin went on the warpath. He 
addressed his 1,200 men in vigorous 
terms. He reminded one and all that 
one of the points he stressed most was 
that no prospect should ever be allowed 
to escape without being given an op- 
portunity to buy. 

He called on showrooms, watched 
them in action, left crisp messages. In 
a very short time everyone in the Man- 
hattan Frigidaire organization had it 
firmly fixed in his mind that he was to 
“ask for the order.” 

Later the automotive journalist ad- 
mitted that by “Frigidaire” he had 
meant “electric refrigerator,” as do so 
many of the uninitiated. Even so, the 
New York Frigidaire organization re- 
learned a good lesson in salesmanship, 
and rediscovered how much its boss 
“means business.” 


* * 


Order— 


Incidentally, the new Westing- 
house slogan is: “Ask for the 
Order—Often!” We like it. 


Domesticating Goldfish 


: Called to mind by the above incident 
is a little story told of the alert sales- 
manship of a group of floor men in a 
metropolitan automobile distributor’s 
showroom. 


A prospect walked into this show- 


room, lured thither by advertising and 


Norge Autograph Album 


All dressed up like the Declaration of Independence is the Norge shown above. 


While the men in the picture 


toured the Muskegon plant this unit went down the production line. The names were written on the door panel 

immediately after one of the spraying operations, and the cabinet was allowed to continue its progress through 

the various production processes. Approximately five hours later the complete Norge unit emerged from the line, 

assembled, finished, tested, inspected and passed, ready for crating. Among the men in the group are John H. 

Knapp, vice president and director of sales; R. E. Densmore, western sales manager; M. G. O’Harra, eastern 

sales manager; district managers T. P. Hallock, F. O. Fleischer, and J. R. Blocher; H. L. Spencer, plant man- 
ager; Jack Clarke, plant engineer; R. G. Nelson, national service manager. 


only handled smoothly the delicate task 
of introducing a tablefull of immediate 
and remote superiors in the Frigidaire 
and General Motors organizations, but 
deftly parried all the jibes that usually 
come the way of a toastmaster. 

Johnson, tall, black-haired son of the 
Chicago Westinghouse distributor, is 
more serious than the other two. He is 
sincere and convincing, confident and 
poised. 


Larry Hodge reminds one of Ben 
Bernie, ‘‘the ole Maestro.” This is 
not an idle comparison, for we had 
occasion to spend several hours near 
and around radio’s favorite master 
of ceremonies on two nights imme- 
diately preceding our view of Hodge 
leading the Detroit Majestic Prod- 
ducts dealer meeting last Thursday. 


Hodge is taller than Ben Bernie, 
younger and better looking. Even 
so, he is a dead ringer for the fa- 
mous bandman and punster. 


His easy way of keeping a crowd 
good-humored, of striking off utter- 
ly original quips and cracks, is also 


very much in the Bernie fashion. 
* * * 


Glances at People 


At the Westinghouse gathering in Chi- 
cago there were a number of notables: 

C. S. Cosgrove, former manager of the 
Westinghouse commercial refrigeration 
department and now manager of the 
sales development and educational divi- 
sion of the Westinghouse Electric & 
Mfg. Co. (all Westinghouse merchan- 
dising, not just refrigeration alone)—a 
longtime Westinghouse employe who im- 
presses almost everyone as being a man 
of sound ideas with plenty of aggres- 
siveness to back them up. 

Marshall Adams, formerly Westing- 
house sales promotion manager and 
now working with Carl Taylor as retail 
sales manager for the Philadelphia divi- 
sion of the Elin Co. (Westinghouse re- 
frigerator distributor in Newark)—a 
thickset, compact man who is mild- 
mannered until he begins to speak be- 
fore an audience, whereupon he becomes 
animated and vehement. 


“Ad-man” Goulding, who is now work- 
ing with the Westinghouse account for 
Fuller & Smith & Ross, advertising 
agency in Cleveland. Mr. Goulding, an 
affable and thoughtful gentleman, has 
previously been advertising manager for 
Servel and a Servel distributor in St. 
Louis. 

Miss Edna Sparkman, Westinghouse 
home economist, a lively person who 
laughs a great deal, wears bright colors, 
and in general appears to live on the 
sunny side of existence. 

Miss H. Ratcliffe, one of the few 
women sales promotion managers in the 
industry. She used to handle all such 
activity for Dick Cooper, Chicago G. E. 
distributor. Now she runs direct-mail 
campaigns and gets out publicity for 
Frank H. Johnson, Westinghouse dis- 
tributor there. When she went over to 
the Johnson organization she took with 
her a winsome Miss Connolly, who had 
been her assistant when working for 
Cooper. 


And others—including a quartet of 
Johnson men, composed of F. J. Bar- 
tholomae, Max Schwimmer, C. K. Will, 
and O. M. Roubadeaux, who can croon 


a tune well enough for anybody's party. 
* * * 


An Actual Experience 


The Auto Equipment Co., Denver, 
Colo., sends this on to us with the hope 
that it will help stir lethargic dealers 
(we doubt that any of that type are 
readers of the News) into action: 

“Yesterday one of our specialty men 
dropped in on the Norge dealer in one 
of our good towns of 10,000 people. 
This dealer hadn’t gotten under way on 
the Norge line and we naturally wanted 
to know why. 

“The dealer explained frankly that it 
was too early to start working on re 
frigeration. Folks weren’t interested in 
“ice boxes” at this time of the year and 
he didn’t figure that IN HIS TOWN AT 
LEAST there was any use in trying t0 
sell Norge for another month or so. 

“Our man listened patiently to the 
dealer’s story and then asked if he had 
any prospects that he had been working 
on. 

“‘Yes,’ said the dealer, ‘but none of 
them will buy until later on in the 
spring.’ Our man asked permission t0 
call on a couple of the prospects—an 
the VERY FIRST ONE was closed for 
immediate delivery. Another deal wa* 
rather definitely shaped up, both in les 
than half a day. 

“This dealer has hired a couple of 
extra salesmen, put in a Norge window: 
and is selling refrigerators. Let’s 0° 


assume that we can’t sell refrigerators 


now. Let’s not console ourselves oo 


here 
take 


the thought that ‘our territory is 4 
ent.’ The refrigeration season 15 
—now—today. Won’t you please 


our word for it, and get started?” 
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9 SERVEL HERMETIC 
DEALERS ARE NAMED 


EVANSVILLE, Ind.—Nine new Servel 
Hermetic dealers have been announced 
by Servel distributors in various parts 
of the country recently. 

The Carmi Music Shop, of Carmi, II1., 
has been appointed dealer by the Capi- 
tal City Paper Co., Springfield, Ill.; Guy 
Cc. Richards, Sharon Springs, Kan., by 
the Pattinson Electric & Supply Co., 
Hutchinson, Kan.; Dempsey & Leary, 
Windsor Locks, Conn., by the Hartford 
Electric & Supply Co., Hartford. 

Ruth Hardware Co., Lakefield, Minn., 
by F. C. Hayer Co., Minneapolis; Leba- 
non Valley Garage, West Lebanon, N. 
Yy., by Albany Motor Specialty Corp., 
Albany; Arthur Lee, Norton, Kan., by 
Pattinson Electric & Supply Co., Hutch- 
inson; Santa Barbara Music Co., Santa 
Barbara, Calif., by H. R. Curtiss Co. 

John R. Cates Drug Co., Newman, Ga., 
by the Peaslee-Gaulbert Co., Atlanta; 
Vermont Plumbers, Los Angeles, by the 
H. R. Curtiss Co. 


DEALER CONVENTION HELD 
BY MAJESTIC DISTRIBUTOR 


NASHVILLE, Tenn.—A refrigeration 
sales conference was conducted March 
31 by the Braid Electric Co., dealer in 
this territory for Majestic electric re- 
frigerators and radios, at the Andrew 
Jackson Hotel. W. W. Gambill, presi- 
dent of the Braid Co., opened the morn- 
ing session with an address of welcome 
to the delegates. 

Those participating in the conference 
included Harry Cameron, Tennessee 
Electric Power Co., who spoke on “The 
Central Station and the Refrigeration 
Dealer;” Edward Lindgren, factory sales 
representative of the Grigsby-Grunow 
Co., “Factory Policies;’ Don Bernard, 
advertising director of the Nashville 
Banner, “Possibilities of Electric Re- 
frigeration;” Ben S. Gambill, Braid 
Electric Co., showed and explained the 
1932 models; J. O. Smith, General Secu- 
rities Co., “The Finance Plan,” and Carl 
Schmidt, Atlanta, Ga., representative of 
Grigsby-Grunow Co., “The Mechanical 
Parts.” 


The luncheon, at which the delegates 
were entertained with a musical pro- 
gram and dancing exhibition, was at- 
tended by approximately 75 salesmen 
and dealers. 


WIVES OF SALESMEN AID 
DISTRIBUTOR’S PROGRAM 


BOSTON—A plan whereby the wives 
of salesmen are called upon to help in- 
crease the efficiency of their husbands is 
in operation in the organization of Wet- 
more-Scott Co., Westinghouse distribu- 
tor for metropolitan Boston, according 
to John W. Scott, treasurer and general 
manager of the company. 

“I believe that it is the duty of every 
individual in the country to so increase 
his or her activity along constructive 
lines so that we will force the return of 
the conditions that we want,” he said in 
presenting the plan to his men. 

Mr. Scott said that January figures 
for 1982 showed an increase in sales of 
440 per cent over January, 1931. In 
January the retail did 111 per cent of 
its quota, and this quota was 50 per 
cent above the national average. 

In January of this year, 12 new dealer 
outlets were added within the 30-mile 
area. 


SUMMER RESORT OWNERS 
GOOD PROSPECTS --- SAYRE 


DETROIT—That owners of summer 
resort homes and cottages will be ex- 
cellent prospects for electric refrigera- 
tors is the belief of J. S. Sayre, sales 
Manager of Kelvinator Corp., communi- 
cated to Kelvinator dealers in a recent 
letter to all outlets. 

Mr. Sayre said that inasmuch as this 
has been a winter in which the natural 
ce crop was small, summer cottage 
Owners will need to find other sources 
of refrigeration. 

“People will begin to think about 
their summer cottages within the next 
few weeks,” he said. 


FRIGIDAIRE EASTERN OFFICE 
MOVED TO DAYTON 


Ph ball ~The eastern regional office 
rigidaire Corp., which was formerly 
Scated at 1600 Eckington Place, N. E., 

ashington, D. C., has been moved to 


toom 420, Third National Bank Blidg., 
ayton. 


COPELAND DEALER OPENS 
OAK PARK, ILL., STORE 


Sak PARK, Ill.—Ice-O-Meter Sales, 

Peland dealer formerly located at 2216 

ite Michigan Ave., Chicago, has moved 

a ‘ore to 1124 Westgate, Oak Park, 

of a now operating under the name 
ak Park Copeland Sales. 


TARTLING facts are being disclosed almost 


daily in the new Dry-Zero Laboratory, provid- 
ing invaluable aid to manufacturers. 


A great selling organization, ready to put a new 
refrigerator on the market, had it thoroughly tested 
in the Dry-Zero Laboratory. Among several im- 
provements recommended was a change from an- 
other form of insulation to Dry-Zero Pliable Slab. 
Tests with Dry-Zero then showed a saving of nearly 
40% in current consumption and a reduction of 
34% in running time. Specifications were immedi- 
ately changed to include this better insulation. 


There is scarcely an electric refrigerator on the 
market that will not show similar improvement with 
a change to Dry-Zero insulation. For Dry-Zero is 
the most efficient commercial insulant known. There 
can be no choice about it. Innumerable tests by dis- 
interested authorities show Dry-Zero’s high thermal 
efficiency, permanence, resistance to moisture and 
freedom from absorption or development of odors. 


As one manufacturer stated: ‘We feel fortunate in 
making Dry-Zero standard equipment in all of our 
cabinets for the coming year. It is gratifying that 
we can use such an excellent product.’ 


A dealer in California writes this way: ‘‘We are 
having very good success with the Majestic in our 


THE MOST EFFICIENT 
COMMERCIAL INSULANT KNOWN 


territory and we have temperatures in the summer 
running as high as 115. in rooms where the re- 
frigerators are kept. We know that without efficient 
insulation the units would not function at all as 
several of our competitors are having serious trouble. 
It is just another proof of Dry-Zero’s efficiency.” 


Majestic is only one of many high grade refriger- 
ators using this superior insulation whose manv- 
facturers and dealers attribute much of their eco- 
nomical and efficient operation to Dry-Zero insula- 
tion. Dry-Zero provides one of the finest talking 
points in the promotion of any refrigerator. 


Dry-Zero Corporation, Merchandise Mart, Chicago, 
Illinois. Canadian Office, 465 Parliament Street, 
Toronto. 


DRY-ZERO 
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TEMPERATURES RISE; 
2 CONDITIONERS SOLD 


DAYTON—Balmy temperatures in 
various parts of the country and the an- 
nual first spring robin story in the news- 
papers were accompanied by sudden ac- 
tivity in the office of J. C. Chambers, 
manager of the Frigidaire air condi- 
tioning division. 

A telegram from the factory branch 
at Charlotte, N. C., said “Rush by ex- 
press complete air conditioning equip- 
ment for office stop Purchaser must have 
installed by Saturday.” 

From W. O. Waldsmith, president of 
the Del-Home Light Co., St. Louis, came 
a long distance call for an H-3 unit and 
a compressor, bought from the floor of 
the General Motors exhibit, and wanted 
for installation Saturday night. 

Mr. Chambers picked up a morning 
paper and found the out-of-town 
weather table. St. Louis had 80-degree 
temperatures and high humidity; Char- 
lotte’s reading was also in the eighties 
with unusual humidity. 


LEONARD OFFICIALS SPEAK 
AT ST. LOUIS CONVENTION 


ST. LOUIS—A. M. Taylor, director of 
advertising, and R. I. Petrie, sales man- 
ager, were among the Leonard officials 
who spoke at the dealer meeting held 
by Aeolian Co. of Missouri, distributor, 
at the Coronado hotel, recently. 

J. J. O’Neil, new business manager of 
Refrigeration Discount Corp.; Lee Strat- 
ton, district sales manager, and E. L. 
Triffitt, vice president of Brooke, Smith 
& French, advertising counsel, were also 
in attendance. 

W. P. Crisler, president, and Harry 
Levy, vice president of Aeolian, spoke 
to the 100 dealers present at the meet- 


ing. 


Industry Executives Give Opinions on 5% Tax 


Leaders Write Protests on Sales Levy 
Passed by House, April 1 


(Continued from Page 6, Column 5) 


is being done now on account of this 
product being offered at a popular and 
possible price. 

Business houses, manufacturers and 
producers throughout the land have 
found it necessary to retrench and cut 
corners in every direction to survive 
during this extensive depression. 


frigeration 


recently passed by the 
House, there are so many angles from 
which this matter can be approached 
that we hesitate to attempt a thorough 
analysis of the matter. Many arguments 
both for and against this bill have been 
published both by your own publica- 
tion, as well as others; many of which 


we believe have considerable merit. 


One angle of the situation has, how- 
ever, in our opinion, been overlooked, 


Let Congress do likewise and curtail! 21a 'this is the fact that the refrigera- 


any unwarranted and expensive govern- 
mental operation. What we need is less 
taxation and more efficient management 
in government. 
who have survived to this date have 
continued only because they have found 
ways and means to less expenses and 
more effective management. 

“Taxation without representation is 
tyranny”; excessive taxation without 
efficient, economical management is 
bankruptcy. 

WILLIAM SWITZER, 
President. 


Weissenburger 


of Keokuk 


Keokuk Refrigerating Co. 
Keokuk, Iowa 
Editor: 
Regarding our reactions to the 5 per 
cent tax bill on household electric re- 


tion industry, or at least some of its 
members, might possibly share in the 
responsibility with Congress for the 


sme Vemniee Rew adoption of the 5 per cent measure. 


Standard Statistics published the 
opinion that, due to the reduced prices 
which have been made this year on 
household refrigeration, the tax may be 
added and even so the total price of 
most makes of the household refrigera- 
tors will be considerably less than in 
previous years. 

Is it not possible that some of our 
brilliant congressmen, with an investi- 
gating turn of mind, have reasoned in 
this manner? The huge reduction in 
prices cannot be balanced by equally 
large reductions in the price of raw ma- 
terials, nor by a great increase in the 
brilliancy of the men in charge of pro- 
duction who have found new methods of 
cutting costs on a volume of production 
which, in view of the many new com- 
panies in the field, will probably be less 
per unit than before. 

What is more natural, in the face of 
these conclusions, than to assume that 


Sensationally Reduced to 


F.O.B. Factory 
for the 4.2 cu. 
ft. Size - other 
sizes also re- 
duced. 


Standard-FIRST Quality 


SPARTON 


REFRIGERATOR 


@ Nothing cheapened ... nothing skimped . . . no 
off brand name on a make-shift product thrown to- 
gether to meet a price ... but here again the same 
Sparton quality and precision manufacture that has 
built the honest prestige of Sparton’s name for 


thirty-two years. 


Write, telephone or wire for full information on 
this sensational line of profit makers. 


The Sparks- Withington Company, Jackson, Michigan 


Sparton of Canada, Limited, London, Ontario, Canada 


THE 


REFRIGERATOR OF 


EXTRA 


-CONVENIENCE 


the industry has been making a whale 
of a big profit, and is therefore one of 
the logical “goats” in the matter of bal- 
ancing the budget? 

We do not have any specific solution 
for the problem which has been brought 
upon the industry by some of these 
causes unless it would be a suggestion 
that those manufacturers who have in- 
augurated the present orgy of price 
cutting get in touch with our congress- 
men, and convince them that this 
method of conducting their business is 
not as apt to result in profits as Con- 
gress has naturally assumed. 

Perhaps we are doing our congress- 
men an injustice in that they have al- 
ready considered this possibility, and in 
the role of protectors to the industry are 
trying to save these manufacturers from 
themselves by reducing the number of 
possible sales and the resultant losses 
to the “price cutters.” 

Viewing the matter from the other 
angles which present themselves we be- 
lieve that your editorial in the April 6 
issue of ELECTRIC REFRIGERATION NEWS 
covers the matter quite thoroughly, and 
we most fervently join you in your hope 
that the industry, in its present condi- 
tion, will not be singled out for this 
special tax which, in your own words, 
will “add to those problems and make 
its progress still more difficult.” 

G. L. WEISSENBURGER, 
Manager. 


‘Baker of Baker 


Baker Ice Machine Co., Inc. 
Omaha 
Editor: 


We would very much regret to see 
an additional 5 per cent tax placed on 
household refrigerators, as it will add 
to the selling price and thus have a 
tendency to retard sales. 

While there seems to be no question 
of a change being necessary to adjust 
government income and expense, it is 
the writer’s opinion that an effort should 
be made to reduce the expenses of the 
government rather than place additional 
burdens on industry. 

In view of existing conditions, it 
would seem like they should not con- 
tinue to pay such exhorbitant salaries, 
but that a plan should be made for re- 
ducing same; and it is our opinion that 
a radical change should be made in the 
governmental budget, which seems to 
us to be the only logical way in which 
governmental expenditures and income 
can be more nearly equalized. 

It would seem that this is not only 
the logical thing to do, but is the only 
manner in which we can escape con- 
tinued exhorbitant high taxes. No time 
should be lost in bringing about these 
necessary reductions. It seems to be the 
same old gag of “don’t bother my salary, 
but take it off the other fellow’s in- 
come.” 

J. L. BAKER, 
President. 


Lindsay of Dry-Zero 


Dry-Zero Corp. 
Chicago 
Editor: 

While every sane American desires a 
balanced national budget, common sense 
demands that the outgo be balanced 
down as well as the income up. Taxing 
the electric but not the ice refrigerator 
is a glaring discrimination, as is taxing 
the refrigerator but not the stove, hot 
water heater, davenport, standard lamp, 
or piano. 

Harvey B. Linpsay, 
President. 


Evans of M. & E. 


Matthews of 
Electro-Kold 


E. S. Matthews, Inc. 
Spokane, Wash. 
Editor: 

We do not believe the 5 per cent tax 
on electric refrigeration production will 
have any adverse effect due to the heavy 
price reductions made by all makes this 
year. This tax should be quoted separ- 
ately on the retail price so that retail 
customers will absorb it. 

E. S. MATTHEWS, 
President. 


Chappel of Armco 


American Rolling Mill Co. 
Middletown, Ohio 
Editor: 


The 5 per cent tax bill on household 
electric refrigeration is out of all reason. 
A uniform sensible sales tax on all com- 
modities would be much more effective, 
and would not destroy initiative and 
enterprise in the building up of new 
avenues of trade and commerce. 

BENNETT CHAPPEL, 
Vice president. 


Merchant & Evans Co. 
Philadelphia, Pa. 

Publisher: 

The statements below were contained 
in a letter to Senator David A. Reed: 

The Excise Tax imposed recently in 
the House Bill on mechanical refrigera- 
tors (which may or may not include 
non-moving part gas_ refrigerators) 
could only have originated in the idia 
and conclusion on the part of the House 
that such refrigeration is a luxury ard 
a large business and a successful on», 

I venture to deny all three of these 
purposes and at the same time to ure 
that any tax at all on refrigeration 
should definitely include the competing 
gas device. 

That Mechanical Refrigeration Is Not 
a Luxury But More of a Modern Nvc- 
essity: 

Mechanical refrigeration in large units 
principally employing ammonia is old 
and has been employed in cold storage 
houses, abattoirs, and for every concciy- 
able purpose for many years, and 
wherever necessary and required in suf- 
ficient size of sufficient capacity to war- 
rant the employment of an operating 
engineer in charge. 

The limitation as to the magnitude 
and the necessity for trained operating 
help has resulted in the non-use of all 
mechanical refrigeration for the _ infi- 
nite small jobs requiring refrigeration 
up to the time of the introduction of 
the modern automatic machines — say 
during the past 20 years—beginning for 
the first time to reach quantity of units 
since the end of the World War, and, in 
fact, about 1925 and 1926. 

The electric machine solution has 
steadily grown to current figures gen- 
erally known and the gas machine with 
non-operative parts has trailed behind 
for special application. None of these 
new automatic machines, however, ex- 
ceed about 1-ton ice capacity and all 
capacities above this daily ice require- 
ment of 1 ton still must be solved by a 
plan of some sort, requiring experienced 
engineering supervision and operation. 

The question at once arises as to how 
and why this new business arose and 
developed during the past five or six 
years to such an extent as to become a 
great target in national finance plans. 

The answer is definitely that it is a 
product based on such fundamental nec- 
essity and merit that it has forged 
ahead with the speed and to the extent 
that the records show as a great na- 
tional business and one of the very few 
that has made substantial growth even 
during this period of great prostration. 

If this be so, why, therefore, should 
mechanical refrigeration under any cir- 
cumstances be taxed more than the 
pleasure-car automobile 3 per cent pro- 
posed Excise Tax, or 2 per cent auto- 
mobile truck Excise Tax? 

By no extension of the idea or any 
fair appraisal of the facts and figures 
should this proposed new Excise Tax 
by the government on mechanical re- 
frigeration exceed that finally adopted 
for automobile trucks. 

Reasons for the Growth of the Mechan- 
ical Refrigeration Business: 

Modern conditions in industry as ex- 
emplified in the industrially highly de- 
veloped life of large communities in 
America have necessitated an improve 
ment in living conditions, and provision 
for the application of more careful and 
far-reaching regulations governing the 
distribution and care of food. The dis- 
tribution, care and preservation of food 
touches deeply the health and _ pocket- 
book of every person. There has been 
no greater advance in any phase of liv- 
ing than in this most important angle 
of life. 

During the last few years the great- 
est contribution to the physica! welfare 
of the people of the country has been 
made by the development of electric re 
frigeration. In the aggregate, the sav 
ing in the household from waste has 
been enormous. The family budget 
shows an immediate and substantial re 
flection of the benefits to be derived 
from an investment in an elec‘ rical Te 
frigerator as opposed to the food e& 
pense of a home without one. 

There is not only a reflection in the 
cost of food for the family, but there 
is also a return in the quality of the 
food consumed and an enhancement 
the health and well-being of *).¢ family: 
The same general expression may P¢ 
made respecting the contribut\on of 8” 
called “commercial refrigeration” in car? 
and preservation of fruits, e'. | 

The scheme of mechanical refriget® 


tion is so much better than th> previous 
one of the ice box that there is no com 
parison in preference of th» moder 
equipment over the old one. ‘the page 

does no 


ufacture and distribution of ic: a, 
lend itself to the same degree of i. 
gienic control and retail distribution 
substantially decreased. 
Consequently, the electric ay 
tor has become really a prime, if I “oe 
so express it, quasi-household necess! , 
In fact it is hard to see how the << 
lations for health and hygiene in so 
cities could well be observed 10W w 


vefriget@ 


(Concluded on Page 12, Column 3) 
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| | ALLEN-INGRAHAM, INC. 
OPENS ALBANY STORE 


ma ALBANY, N. Y.—Opening in Albany 
by Allen-Ingraham, Inc., of a centrally 
located showroom last month featured 
the dealer organization activities of 
Times Appliance Co., Inc., eastern New 
York State Westinghouse refrigerator 
distributor, in its recently acquired Al- 
bany division. 


ed In addition to the new up-to-date Al- 
a: len-Ingraham retail sales unit, which is 
in being operated by its Greater New York 
As City dealer as a direct branch, Times 
Ge Appliance expects to open 80 irdepen- 
s) dent dealerships in the Albany division, 
€28 according to an announcement by Fred- 
ise eric D. Plumb of the sales promotion 
rd dopartment. 
ne 
se 25 Dealers Appointed 
Be Twenty-five such dealer outlets have 
on already been obtained for Westinghouse 
ns refrigerators in this territory, which ex- 
tends from the counties immediately 
Jot nerth of the New York City limits to 
a the Canadian border. 

Operation of all independent dealers 
its in the Albany division is being directed 
iid by Times Appliance from its recently 
ge established Albany office by an execu- 
oe tive organization comprised of J. R. 
nd North, division manager; Joseph E. 
uf- Foley, wholesale manager; and E. B. 
ar- Kraft, sales promotion manager. J. C. 
ng Yerrick is acting as sales director and 

manager of the new Allen-Ingraham A\l- 
ide bany showroom. 
ng 
all Covers 26 Counties 
- As a result of the creation of its new 
of Albany division, Times Appliance is now 
~ operating as Westinghouse distributor 
pd for Long Island and in 26 counties of 
its New York state. E. B. Ingraham, pres- 
in ident of Allen-Ingraham, metropolitan 
3 New York City dealer for Times Appli- 
has ance, is vice president of the parent 
en- organization. 
‘ith 
ind 
o" NASHVILLE DEALERS WILL 
ex- 
“| | FORM BUREAU ON APRIL 15 
a 
oe NASHVILLE, Tenn.—In order to pro- 
on. mote better trade relations among local 
OW interests and the stimulation of sales 
ind through cooperative promotional activi- 
six ties, representatives of 12 distributors 
ea and 35 local dealers in electric refrig- 
ins, erators will meet April 15 to organize 
SA an electric refrigeration bureau of Nash- 
1eC- ville. 
ged The meeting has been called by J. P. 
ent Brown, vice president of the Tennessee 
na- Electric Power Co. and will be addressed 
few by Dr. G. W. Allison of New York, field 
vee manager of the National Electric Re- 
on. frigeration Bureau, on the subject, 
uld “Trade Relations Among Electric Re- 
rad frigeration Men.” 
se Officers will be elected and plans for 
sto an active cooperative sales campaign 
in Nashville and surrounding territory 
any for the balance of the present year will 
res be discussed. 
Tax J. C. Guild, Jr., of Chattanooga, is 
re- state director of the bureau’s activities 
ited in Tennessee, which is a part of the 
southeastern division under the juris- 
an- diction of J. G. Holtzclaw of Richmond, 
regional director. 
ex- 
de- 
‘: | WAR SPIRIT ACCOMPANIES 
sion 
_ BURNS ARMY ENLISTMENT 
the 
dis- PHILADELPHIA—Complete from pup 
ood tents to baked beans was the recruiting 
cet: meeting with which the Judson C. 
een Burns organization, here, inaugurated its 
liv: Burns Field Army in the war of “Re- 
igle frigerania.” 
nat- More than 250 “rookies” had physical 
are examinations and were inducted into 
een military service in a setting of machine 
re guns, flags, rifles, and posters dating 
ov back to the days of the Great War. 
has Afterward, they were given mess kits, 
get and received rations of baked beans and 
re- ham. Red Cross nurses and Salvation 
ved Army lassies assisted in the serving. 
re- The Henry F. Houston Post, American 
ex: Legion, Drum Corps, and a quartet in 
uniform performed during the meeting. 
he After the business session, the Salva- 
ere tion Army doughnut and cocoa made 
he their appearance. 
in 
me f LEO 
he NARD OFFICIALS TALK 
bre ’ AT ‘ 9 
DISTRIBUTOR’S MEETING 
a 
us ae ALIA, Kan.—E. C. McKelvey Ra- 
é 10 Co., Leonard electric refrigerator 
” distributor here, entertained dealers at 
"Sing in the Lamar hotel, recently. 
". J J I. Petrie, Leonard sales manager, 
ve R fri O'Neil, new business manager of 
- *irigeration Discount Corp., Lee Strat- 
~ Reta sales manager, and Gene 
Ly vertising poten Smith & French, ad- 
, i meeting sency, were speakers at the 
¥ More than 50 dealers saw the movie- 


toete film of the Leonard plants at De- 
guests Grand Rapids, Mich., and were 
at a noon luncheon and dinner. 


“Wes 


ANOTHER QUALIT Y REFRIGERATOR 

—the Mohawk P-105. This DeLuxe Mohawk 

Model also is insulated with Armstrong's 
Temlok, the improved low-cost insulation. 


HETHER you manufacture re- 
frigerators that are ‘‘best-sellers”’ 
or those less well known, keep one fact 
definitely in mind. You've got to have 
extra goodness to win customers. To- 
day’s competition is too keen to over- 
look any bets. | 
Good looks are important. So_ is 
convenient shelf arrangement. And ade- 
quate food space. And other eye- 
appealing factors. But these are not 
extras. Almost all good refrigerators can 
claim them. Insulation—the “thing you 
can’t see’’—determines the actual op- 
erating efficiency of your refrigerators. 
When the insulation is Armstrong’s 
Temlok, you have an extra sales point. 
For instance, Mohawk Refrigerators 
are insulated with this new low-cost, 
lifetime insulation developed by Arm- 
strong. Salesmen for these quality re- 
frigerators are pointing out that they 
will give better service for a longer 
period. That they will stay efficient 
after years of service. That they keep 
refrigeration costs low permanently. 


\ 


' REFRIGERATOR IN 


The Thing You Can't See’ 


| (GAN M. 


J, > eet dee amen ate Ai i 


- 
ee ee ee ee ee 
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YOU CAN’T SEE why this Mohawk Refrigerator, Model L-60, keeps food fresh longer at less cost. That is because you 
can't see the Temlok Insulation, hidden within the walls. Properly installed, Temlok will provide permanent protection, 


Other refrigerator manufacturers also 
are selecting Temlok as standard insu- 
lation for their equipment. This new, 
improved, low-cost insulating board, 
made from the heartwood fibres of 
southern pine, has low thermal con- 
ductivity; light density; high resistance 
to moisture; and structural strength. 
And it is odorless and does not promote 
mold or bacterial growth. 

Temlok is low in cost. It is easily 


installed. It cuts production costs be- 


ny Ors a ’ 
ee ee ee ee ee ee ee ees es 


ARMSTRONG Cork & INSULATION Co. 
917 Concord St., Lancaster, Pa. 


Please send me complete details regarding Armstrong's 
Temlok Refrigerator Insulation. 


OO Please send sample. 


a ela’ be ee Name...... 
vf = 

‘ag: 4 7 “te i | , 
SULATION, = Street...... 
ace Ge WS 2 SAS City... 


‘ause it is made in fabricated sets, cut to 
size, ready for economical installation. 

Fill in the convenient coupon below. 
[t will bring you samples of Temlok. It 
will also bring you complete details 
regarding this low-cost, lifetime insula- 
tion—made by Armstrong, known for 
years as the manufacturer of high 
grade insulation products. 


Armstrong Cork & Insula- Armstrong's 
tion Company,917 Concord 
Street, Lancaster, Penna. Product 


State 
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A Call To Arms 


OLLOWING on the heels of the announcement 

in the last issue of ELECTRIC REFRIGERATION 
NEws that the United States House of Representa- 
tives had passed a revenue bill which includes a 
sales tax of five per cent on household mechanical 
refrigerators, leaders of the industry from New 
York City to Spokane, Wash., have written letters 
to the NEws registering their disapproval of the 
proposed tax. 

Almost any one of the letters would make a 
good editorial argument against the tax. Sum- 
marized, they compose a formidable body of sound 
reasoning and pertinent analysis, and make out an 
excellent case for the electric refrigeration indus- 
try in its stand against the adoption of a discrim- 
inatory tax. Readers of the NEws will do them- 
selves and the industry a great service by studying 
these letters, and embodying their logic into let- 
ters to their Congressmen. 

Most prevalent of the arguments against this 
tax is the fact that the electric refrigeration indus- 
try is helping speed the return of prosperity by 
breaking down general sales resistance, by pushing 
forward to new sales records, by benefiting many 
industries with its purchases of huge quantities 
of parts, materials, and supplies, and by giving 
employment to thousands. Hence, a tax on its 
efforts is a stumbling block in the road to pros- 
perity. 

Other strong arguments are that electric refrig- 
erators are not luxuries, but are guardians of the 
nation’s health; and that the tax on household 
mechanical refrigerators is discriminatory, inas- 
much as there is no tax on ice boxes, nor is an 
excise levied on other household appliances such 
as ranges, washing machines, and vacuum cleaners. 
(It might also be pointed out that the tax on auto- 
mobiles, as levied in the House bill, is only three 
per cent, as contrasted with the five per cent on 
mechanical refrigeration. )} 

Some executives have pointed out that electric 
refrigeration really is an infant industry, that only 
recently has it been able to ring up any profits, 
and that these profits have been offset by earlier 
losses from development and from the slow prog- 
ress of gaining public acceptance. Still others have 
observed that the industry is now striving desper- 
ately to put electric refrigeration within reach of 
families which have low incomes, and that the tax 
would defeat this attempt to extend the benefits 
of proper food preservation to those who need it 
most. 

Most of the letters indicated that the writers 
favored a general sales tax, rather than one levied 
on a certain few industries. Others declared that 
Congress should prune its own extravagances, in- 
stead of placing a burden upon an industry which 
is leading the nation to economic recovery. 

Some of the more pertinent paragraphs illus- 
trating these points follow: 

1. The electric refrigeration industry is helping 
speed the return of prosperity. 

President Howard Blood of Norge says: “Those 
industries which show the first promise of return- 
ing to normal activity should have every possible 
cooperation and assistance from the law-making 
bodies.” 

Declares P. B. Zimmerman, manager of the 
General Electric refrigeration department: “Any 
action that handicaps some 50,000 sales specialists 


creating business with this new idea is a deterrent 
to the improvement of business conditions, and 
strikes a severe blow at the electric refrigeration 
industry. Such action by our law-makers in Con- 
gress will seriously impair the livelihood of more 
than 300,000 people in the United States who are 
dependent upon the manufacture and sale of elec- 
tric refrigerators.” 

Major Blood observes that the electric refrig-' 
eration industry is helping to lift the clouds of 
depression by purchasing large quantities of sup- 
plies from other industries. Says he: “There will 
be no dispute, I believe, over the assertion that the 
greatest need in our country today is more busi- 
ness activity, more manufacturing, selling, and 
buying. The manufacture of electric refrigerators 
benefits many industries because of the many mate- 
rials used in refrigeration construction. Copper, 
iron, steel, rubber, lumber, paint, paper, nails, 
screws, bolts, nuts, oils, chemicals, electric motors, 
many industries are called upon to supply mate- 
rials and component parts for electric refrigera- 
tors. The singling out of the mechanical refrig- 
eration industry for a five per cent tax is clearly 
against the best interests of the country today.” 

2. Electric refrigeration is not a luxury, but is 
a protection to health. 

Says President George Mason of Kelvinator on 
this point: “It would not be a luxury tax either 
from the standpoint of being against the wealthy 
or taxing a luxury which people can do without. 
It is a direct tax against a product which definitely 
preserves food, prevents waste, and protects 
health. It is a tax on health. It is a tax on the 
farmer and the people of the south who must have 
continuous food preservation.” 

“This tax, after all,” points out President H. J. 
Hunt of Trupar, “will be the means of depriving 
many homes of the proper food protection, and will 
strike directly at the health of infants, those who 
are ill, and the family as a whole. It would be just 
as reasonable to put a tax on medicine. Electric 
refrigeration is a necessity because it does more 
to preserve health by preserving foods than any 
one thing that goes into the home. 

3. The tax on household electric refrigerators 
is discriminatory, inasmuch as ice boxes are not 
taxed, nor are other household appliances. 

“Taxing the electric but not the ice refrigerator 
is a glaring discrimination,” states President Har- 
vey B. Lindsay of Dry-Zero, “as is taxing the 
refrigerator but not the stove, hot water heater, 
davenport, standard lamp, or piano.” 

“We feel that placing a tax of five per cent on 
electric refrigeration sales is unfair, and perhaps 
such items as electric washing machines, electric 
vacuum cleaners, electric stoves, irons, etc., will be 
taxed also, but we have not heard of it,” says C. A. 
Kuebler, of Uniflow. 

“Why,” questions L. F. Fedders, ‘overlook flor-' 
ists, increase on tobacco, legalization of beer, and: 
other non-essentials ?”’ 

4. The electric refrigeration industry is still in 
its infancy; and any profits it may have made re- 
cently are more than offset by early developmental 
losses. 

According to George Mason, “The placing of a 
sales tax on electric refrigeration at this time 
would work a definite hardship on the industry, 
which is still in its infancy . . . The history of elec- 
tric refrigeration has been one of rapid change and 
unstability, and any profits which some few of the 
companies may have realized have not yet reached 
a point to compensate them for the previous losses 
arising through difficulties of development, and the 
slowness of the public’s acceptance of their product. 

States Howard Blood: “The farmer who is dis- 
tressed by drought, poor crops, and who would im- 
mediately jump upon the first things that start 
to grow and cut them off half developed would be 
considered very foolish. Yet, isn’t it just as fool- 
ish to single out this infant industry for special 
taxation at the present time?” 

It is not likely that manufacturers of electric 
refrigerators will confine their efforts to the utter- 
ance of protests against this tax. Nor should dis- 
tributors, dealers, and salesmen be content to al- 
low the industry’s chief executives to carry the 
entire burden. The task of defeating this tax in 
the Senate is one which obligates every member 
of the industry, for the tax may affect the liveli- 
hood of all concerned. All possible influence—by 
letters and by personal contact—should be exerted 
upon Congressmen by every reader of ELECTRIC 


Making Them 


When They’re Needed 


SSS} Copel 12 by Te Chicago Tre. 


Gun-shy Just 


Orr in The Chicago Tribune. 


Sales Tax Letters 


(Concluded from Page 10, Column 5) 
out the aid of mechanical refrigeration. 


For these reasons, any excessive and 
discriminatory tax laid against this par- 


,| ticular industry will certainly cut off 


the consumption and deprive many 
households of this equipment which has 
become so important to its welfare. 
While this company contends most 
strongly that the proposed impost of 5 
per cent on mechanical refrigerators is 
excessive, it does not want to appear 
among those business concerns who are 
unwilling to assume a fair burden of the 
necessary taxes, and it is not contended 
by us in this matter that no tax should 
be imposed on mechanical refrigeration. 

But we believe that the tax should not 
be fastened in such a large percentage 
upon this industry, but that it should 
be spread more broadly and to less 
depth over this and other like indus- 
tries, and certainly not to impose a 
greater burden upon it than upon such 
a commodity as commercial automobile 
trucks. 

There is neither time nor need in 
this letter to place before you more than 
a skeleton of the situation which I have 
endeavored to accomplish above. The 
subject, however, is under careful study 
at the present time by the National 
Electric Manufacturers’ Association, Re- 
frigeration Division, with headquarters 
in the Graybar Bldg., New York City, 
and by the ELectric REFRIGERATION NEWS, 
550 Maccabees Bldg., Detroit, Michigan 
—per proof of editorial page of April 
6th issue commenting on this new 5 
per cent Excise Tax and including copy 
of letter already sent you. 

It goes without saying that we invite 
your interest in this subject to avert the 
levying of a discriminating, withering 
and destructive Excise Tax on an in- 
dustry which has become more or less 
of a necessity to good health. 


In this connection data under collec- 
tion will inform you as to the magni- 
tude of the business and as well, in- 
clude figures from all sources available 
showing what has been achieved, al- 
though doubtless the Income Tax Divi- 
sion of the federal government and the 
Department of Commerce are quite wel! 
informed on this point; and finally, will 
give data on the terrible mortality that 
is recorded in this business—showing 
the investment and loss of millions of 
dollars by many who have attempted to 
enter the industry. 


In the voluminous correspondence 
which we had with the Federal Trade 
Commission and others during the years 
1928 to 1930, we gave considerable infor- 
mation regarding the mortality and ab- 
sence of profit of concerns manufactur- 
ing electrical refrigeration during the 
years in which the industry was expe- 
riencing its “growing pains” and would 
be glad to have you refer to the pages 
on this subject in our pamphlet entitled 
“A Protest Against Public Utility 
Monopoly Competition,” copy of which 
is enclosed to you under separate cover. 

In conclusion, the collected data will 
be available for any hearing that will 
be granted in Washington by the Sen- 
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ate Committee on this subject covering 
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briefly and accurately and fully every 
point enumerated in my telegram of 
April 6th to Senator Smoot. 

Your acknowledgment and such reply 
as you see fit to make will be greatly 
appreciated and as speedily as possible, 
especially if it enlarges at all on what 
you would want us to get ready to pro- 
duce at a hearing in Washington. 

THOMAS EVANS, 
President. 


Robins, Copeland 
Export Factor 


H. M. Robins Co. 
Detroit. 
Publisher: 

I am enclosing copy of a letter I have 
just written to Senators Couzens and 
Vandenberg. 

Naturally we don’t want to see any 
tax on refrigerators. The industry is 
too young and its profits too precarious 
to warrant such a burden. But if the 
tax must be imposed, there should at 
least be a saving clause in the act spe- 
cifically exempting exports. 

H. M. Rosins, 
President. 
April 8, 1982. 
Senator James Couzens, 
United States Senate, 
Washington, D. C. 
Senator: 

It is my understanding that the Reve- 
nue Bill, as passed by the House, in- 
cludes a clause levying a tax of 5 per 
cent on the manufacturer’s wholesale 
price of “household type refrigerators 
operated with electricity, etc.” I pre- 
sume this is somewhat the same clause 
as the one which levies the tax on auto- 
mobiles. My interest in these taxes is 
purely from the viewpoint of export. 

When the tax on automobiles was pre- 
viously first levied the point was raised 
that it could not be applied as against 
articles sold for export and actually ex- 
ported, as such taxes were constitution- 
ally prohibited. The Commissioner of 
Internal Revenue at first ruled that the 
tax was legal, but, I believe, was later 
overruled by court decisions. However. 
at a later session of Congress, when the 
Revenue Act was modified, a clause was 
added specifically exempting from the 
operation of the tax all goods “scld for 
export and actually exported.” Although 
it is likely that no such tax could even- 
tually stand as against the Constitu- 
tional provision prohibiting taxes on eX 
port, an immense amount of ‘rouble 
and expense can be caused by prelim 
nary adverse or unfavorable ruling 9 
the Internal Revenue Department. 

I respectfully suggest, therefore, that 
this exemption be specifically stated In 
the Act itself by including a clause 
worded similarly to the one which was 
in the Revenue Act when the tax 0 
automobiles was previously in effect. 

H. M. Rosin, 
President. 
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The 1932 
Refrigeration 


Directory and 
Market Data Book 


To the left and to the right are repro- 
duced, about one-quarter size. a few of the 
470 pages of facts, figures, names and ad- 
dresses included in the 1932 REFRIGERATION 
Direcrory and Marker Dara Book. 


Glance at them. Note the wide array of 
practical information concentrated in this 


handy reference book and buyers’ guide. 


Distributor and 
Dealer Survey 


Yet, these sample pages only indicate in 
a small way the complete scope of the 
book. In the 128-page Statistical Section, 
for instance, is presented for the first time 
the results of a merchandising survey based 
on confidential information covering dis- 
tribution methods of 497 distributors and 
20,879 dealers. Here are facts and figures 
that any distributor or dealer can use to 
compare his position with the trend of the 
industry. There are more than 30 charts 
that help to visualize and analyze impor- 
tant data. 


Valuable Buying 
Information 


Printed on green paper, the Alphabetical 
Section lists 2,000 manufacturers. A special 
pink section contains all trade names used 
in the refrigeration industry. The Classi- 
fied Section, comprising 196 pages, offers 
complete information on all sources of sup- 
ply for products and services used by the 
industry. The Geographical Section, print- 
ed on yellow paper, lists all manufacturers 
according to the location of the main office. 
This is the first complete list of refrigera- 
tion manufacturers presented in convenient 
veographical arrangement. 


Important service 
to the Industry 


The Direcrory will tell you what you 
want to know about refrigeration. All 
available information has been collected 
and compiled for your use in a single 
volume that is certain to be recognized as 
one of the great services to the industry 
in 1932. 


can be considered fully equipped without 


No refrigeration establishment 


a copy of this invaluable book. It costs 


only $2.00 a copy, postpaid in the U. S. 
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WHAT THEY SAY 


“I have reccived my copy of the 1932 Refrigeration Direc- 
tory and Market Data Book. At this time I want to take the 
opportunity of expressing my congratulations to you for the 
very fine work that you have done in your new directory. It 
certainly fulfills a much-needed want and I expect to use it 
to very good advantage.”—Thomas Coyle, Service Engineer, 
Roessler & Hasslacher Chemical Co., Niagara Falls, N. Y. 


* * * 


“Permit me to compliment you on your 1932 Refrigeration 
Directory and Market Data Book. 


“It is the most complete and informative presentation of 
the refrigeration industry and you certainly are deserving 
of congratulations.”—Harry H. Wright, Sales Manager, Indus- 
trial Division, Bankers Development Corp., New York, N. Y. 


Fortify Yourself Today! 


> 


You need the Direcrory. Get your copy 
now when it can do you the most good. 
Use this coupon today. 


> 
BUSINESS NEWS PUBLISHING CO. 


550 Maccabees Bldg., Detroit, Mich. 


RUSH ORDER 


Business News Publishing Co., 
550 Maccabees Bldg., Detroit, Mich. 


1932 Refrigeration Directory and Market Data Book. 
(Add 50 cents extra for foreign postage). 
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How To Sell Commercial Units 


As Told by E. R. Stuart, Chicago Copeland Commercial Manager 


By Phil B. Redeker 
CHICAGO—Sales of commercial units 
are built by men who can refer to users 
of their product with conviction, en- 
thusiasm and confidence, believes E. R. 
Stuart, sales manager, commercial divi- 
sion of the Copeland Refrigeration Co. 
of Chicago. 

Mr. Stuart, who thinks that the com- 
bination of a product which inspires 
confidence and good sales direction will 
bring results, has created an exclusive 
commercial sales organization which 
produced a volume of business last year 
making it a leader in this field in Chi- 
cago. 


Central Market Territories 


“We divided the city up into terri- 
tories which surrounded central market 
areas,” Mr. Stuart states in explaining 
his set-up. ‘We attempt to keep these 
territories covered by experienced or 
trained salesmen. 

“Salesmen get full protection in their 
territories. If another salesman invades 
their area to make a sale, the salesman 
in whose territory the sale is made gets 
one-third of the commission if the sale 
is to a non-registered prospect, and two- 
thirds if made to a registered prospect.” 


Prospects Obtained in Survey 
A large number of commercial pros- 
pects are obtained from a survey made 
by a group of representatives of the 
Copeland Co. of Chicago. 
This survey, carried out under the 


guise of independent research, reveals 
a potential market for commercial re- 
frigeration in almost every type of in- 
dustry, Mr. Stuart points out. 

Store equipment and fixture distribu- 


tors often present good tips as to newly- 
equipped markets. 

In addition to these sources, the com- 
mercial salesman devotes part of his 
time canvassing potential prospects in 
his territory. An alert salesman can 
often pick up a good lead by keeping 
his eyes and ears open, Mr. Stuart be- 
lieves. 


Makes Water Cooler Sale 


To prove this point he relates his own 
experience in which he made his first and 
only water-cooler sale (the water cooler 
division being a separate division of the 
Copeland Co. of Chicago). 

Upon attending a neighborhood mo- 
tion picture theater one evening, he 
stopped in the lobby to get a drink and 
noted that the water was almost luke- 
warm. 

Later in the evening it occurred to 
him that here was a prospect in crying 
need of adequate refrigeration. His first 
call the next morning was on the man- 
ager of the theater, and he left with an 
order for three new water coolers. 


Take Positive Stand 


Salesmen are taught to introduce 
themselves to the customer as repre- 
senting the Copeland Co. of Chicago, 
and to get into their story as soon as 
it is convenient for the prospect. 

The attitude of the salesman in the 
presence of the prospect is all-impor- 
tant, Stuart points out, and is often the 
determining factor in a sale. 

“We train our men to take a positive 
stand,” Stuart says. “They tell their 
story with the assurance that the pros- 
pect has a definite need for Copeland 
refrigeration. 

“A smart salesman is one who can 
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Electric Refrigerators 
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talk the food retailer’s language, who 
can put himself on both sides of the 
counter,” is another Stuart maxim. “A 
salesman who can size up a prospect, 
and tell whether to kid with him, or 
be as sober as a judge, gives himself a 
head start. If he can start a conversa- 
tion on some subject close to the retail- 
er’s business, such as placement of the 
meat in a display case, and later switch 
it over to refrigeration, his story will 
probably get a better reception. 

The Copeland commercial salesman 
is taught to tell the story that Copeland 
does a 100 per cent job, that is to say, 
an installation complete with coils, con- 
trols and other parts. 


Sales Points Listed 


Other sales points which the salesman 
brings to light in his first visit are the 
facts that the Copeland commercial line 
will take care of any job with require- 
ments up to 2 tons of refrigeration, that 


thermostatically controlled pressure 
valves enable each unit to work to its 
maximum capacity, and the coils are 
of a type which do not become frosted 
when maintaining temperatures around 
34° F. or 36° F. 

“A good piece of advice for any sales- 
man is that he stay away from the price 
argument as long as possible,” Stuart 
says. “He should avoid talking price 
by any means possible—if he hasn’t com- 
pleted his story about his product.” 

Copeland commercial men are taught 
to take measurements of display cases, 
walk-in coolers, storage cabinets and 
other refrigerated equipment so that 
they can properly estimate the amount 
of refrigeration which a certain estab- 
lishment will need. 


Use Estimating Manual 


A commercial estimating manual al- 
lows them to give the proprietor such 
figures while the salesman is still on 
the floor. : 

If the prospect wants references to 
other Copeland installations in shops of 
his kind, the salesman is ready to pre- 
sent him with a list of every commer- 
cial installation made by Copeland in 
the Chicago area. 

The prospect is allowed to choose the 
installation he wishes to see, as it may 
be a friend or some establishment with 
a reputation. 

“This is our trump card in the matter 
of displaying our confidence in our 
product,” Stuart points out. 

A salesman who has an interested but 
stubborn prospect and who is literally 
“at the end of his line” should call in 
a supervisor or another salesman to 
help him, Stuart believes. 

“A new face will close an interested 
prospect nine times out of 10,” is one 
of his maxims. 


Promotional Literature Mailed 


Promotional literature is mailed to all 
interested prospects at intervals stag- 
gered between the salesman’s follow-up 
calls. His men report that in approxi- 
mately 75 per cent of the cases, the 
prospect has the literature somewhere 
around when they make a call follow- 
ing a mailing, which attests to the ef- 
fectiveness of the literature in gaining 
an audience, Stuart shows. 

“I would say that about 99 per cent 
of the food retailers and servers are 
‘electric refrigeration conscious’ and 
probably the majority of them would 
like and need new equipment, but the 
matter of cost and the fact that they 
are learning to shop around for equip- 
ment are the two biggest obstacles to 
easy sales in the commercial field,” says 
the commercial sales manager. 


Follow Up Installations 


“Intelligent sales direction and repre- 
sentations of complete confidence in the 
product which can be backed up by ex- 
amples are perhaps the two major fac- 
tors in commercial refrigeration selling.” 
Salesmen should follow up an installa- 
tion a day or two after it is made to see 
that the buyer is satisfied and to get 
tips as to other prospects. It is not 
advisable from them to be on hand for 
the actual installing (at least not in 
Chicago) because of possibility of con- 
flict with the plumber and steamfitter’s 
unions. 


CALIFORNIA DISTRIBUTOR 
APPOINTED BY BUCKEYE 


SACRAMENTO, Calif.—James S. 
Remick, Inc., distributor of Philco 
radios for northern California and east- 
ern Nevada, has been named distributor 
of the Buckeye refrigerator for the same 
territory. 

The new distributor will handle the 
sale of the Buckeye line through a 
dealer organization which has been built 
up in this territory, according to Walter 
J. Wissemann, who heads the Remick 
company. 

A special display room has_ been 
created to show the Buckeye models and 
facilities for servicing the refrigerator 
line have been set up in the Remick 


plant here, Wissemann states. 


GOODING ENTERTAINS 
60 SPARTON DEALERS 


WILMINGTON, Del.—F. R. Gooding 
Co., Sparton radio and refrigerator deal- 
er for Delaware and eastern shore of 
Maryland, held a Sparton dealer’s meet- 
ing, March 22. 

The meeting was followed by a ban- 
quet in the Club Room of the Hotel 
DuPont-Biltmore, where the new Spar- 
ton refrigerators were formally an- 
nounced to the trade. 

About 60 dealers from all parts of the 
territory attended the banquet and were 
welcomed by I. B. Finkelstein, president 
of the Wilmington chamber of com- 
merce. 

The speaker of the evening was Har- 
ley Wall, representative of the Sparks- 
Withington Co., Jackson, Mich., manu- 
facturer of the Sparton radio and re- 
frigerators. Mr. Wall outlined the plans 
of the company with regard to electric 
refrigeration for the present year and 
showed the wonderful possibilities and 
opportunities in the refrigeration field. 

F. R. Gooding, president of the com- 
pany, gave an outline of their policies 
and explained in detail the advantages 
of the Sparton refrigerators. 

Other speakers were K. D. Knupp, re- 
frigeration engineer with the Sparks- 
Withington Co., who explained the tech- 
nical details of the Sparton system and 
who also conducted a_ refrigeration 
school the following day, and Carl Main, 
sales representative of Sparton, who ex- 
plained in detail the merchandising 
course now available for dealers. 


21 KANSAS CITY DEALERS 
HOLD REFRIGERATION SHOW 


KANSAS CITY—An Electric Refrig- 
eration Exposition and Cooking School 
was held here from March 28 to April 
3 by 21 dealers of electric refrigerators 
and ranges. 

The exposition was open daily from 
1 to 2 o’clock and the cooking school 
sessions were held from 2 to 4 every 
afternoon. 

Cold cooking was especially stressed 
and the convenience and economy of 
electric refrigeration strikingly demon- 
strated by Mrs. Letha Strong, home 
economist in charge. 

Twenty-four prizes, including a range, 
refrigerator, washer, ironer, radio, vac- 
uum cleaner and waffle irons, were given 
away. 

The exposition was held in the Kan- 
sas City Power & Light Bldg., recently 
completed, the refrigerators and stoves 
being on the mezzanine floor and the 
cooking school in the lobby of the audi- 
torium. 

The following firms exhibited electric 
refrigerators: Glueck & Co., General 
Electric; Russell Philco Radio Co., Leon- 
ard; Gillie Mfg. Co., Mohawk; R. E. 
Parsons Co., Frigidaire; Western Kel- 
vinator Co., Kelvinator; Goetze-Ryan, 
Inc., Sparton; Satterlee & Blue, West- 
inghouse; Sterling Radio Co., Majestic; 
Laitner Plumbing Co., Zerozone; Town- 
ley Metal & Hardware Co., Gibson; K. 
C. Distributing Co., Servel; Copeland 
Refrigeration Co., Copeland; Moser & 
Suer, Norge; Jenkins Music Co., Ice-O- 
Matic, and Richards & Conover, May- 
flower. 


CALIFORNIA MEAT DEALER 
INSTALLS HOLBROOK UNIT 


BERKELEY, Calif—H. M. Sweet, who 
conducts the meat market in the Topsy 
Turvy Store, Hopkins and Carlotta Sts., 
has installed a 12-ft. Holbrook, Merrill 
& Stetson mechanically cooled display 
case to supplement his walk-in cooler. 

“We cater exclusively to a neighbor- 
hood trade,” says Mr. Sweet, “and find 
that we require facilities for refrigera- 
tion even more than do downtown stores. 
Neighborhood shoppers are more dis- 
cerning than transient shoppers and 
have their eye on the best. Many do 
their buying just before mealtime in 
order that their meats may be in the 
best possible condition. 

“We announced the installation of the 
display case through the medium of cir- 
culars as soon as it was ready and an 
increased business was done the very 
first day.” 


DEPARTMENT STORE WILL 
SELL FRIGIDAIRE 


STAMFORD, Conn.—The Lockwood 
& Palmer Co., hardware and depart- 
ment store, 92 Park Place, has been 
named an associate dealer for Frigid- 
aire by the Downes-Smith Co., key deal- 
er for the territory. 


NASHVILLE FURNITURE STORE 
INCREASES DISPLAY 


NASHVILLE, Tenn.—Adolph Brown, 
of the Banner Furniture Co., announced 
April 1 the installation of a larger and 
complete Kelvinator electric refrigera- 
tor department on the main floor of the 
store. 


Distributors Choose 
Leonard Dealers 


DETROIT—Appointments of new deal- 
ers by Leonard electric refrigerator dis- 
tributors are being made according to a 
recent announcement by Leonard offi- 
cials. 

Klein Stove Co., Philadelphia distribu- 
tor, has appointed the following dealers: 
Earl D. Moore, New Egypt, N. J.; Sam- 
uel Waldman and Harry Reinhart, Phil- 
adelphia; Gem Furniture Co., Nanticoke, 
Pa.; Victory Furniture Co., Mahanoy 
City, Pa.; and John I. Davis & Son, 
Waynesboro, Pa. 


Wisconsin Group 


The following Wisconsin dealers have 
been appointed by J. J. Dougherty C»,, 
Inc., Milwaukee distributor: W. E. Heid, 
Menasha, Wis.; J. E. Heyer, Walwor'h, 
Wis.; Fred Leithould Corp., LaCros:e, 
Wis.; and Star Radio Shop and Gitzc\’s 
Music and Furniture Co., Milwaukee. 

Auto Equipment Co., distributor at 
Omaha, has appointed the following 
dealers: William Osterman, Fremont, 
Nebr.; Boyle-Empkie Co., Pacific Jurc- 
tion, Iowa; George Hancock, Waun¢ta, 
Nebr., and Stromsburg, Nebr. 

C. B. Lowe, Framingham, Mass., :.nd 
Cliftondale Furniture Co., Cliftondale, 
Mass., have been appointed Leoniurd 
dealers by Howe & Co., Boston distribu- 
tor. 


New Kansas Dealers 


Four new dealers have been appoint- 
ed by Stimpson-Philco Co., Leonard (is- 
tributor at Wichita, Kan. They are: 
Byers Service Station, South Haven, 
Kan.; W. L. Fleener Furniture Co, 
Greensburg, Kan.; Duff & Son, Newton, 
Kan., and Wichita Radio Co., Wichita, 
Kan. 

A. A. Schneiderhahn Co., distributor 
at Des Moines, Iowa, announces the fol- 
lowing dealer appointments: Peterson 
Brothers, Waukon, Iowa; O’Brien & 
Neavin, Fonda, Iowa; Mason Furniture 
Co., Tama, Iowa; Fabritz Hardware 
Stores, Inc., Ottumwa, Iowa and Oska- 
loosa, Iowa. 

Four more dealers have been named 
by Marietta Chair Co., distributor at 
Cincinnati. They are: Schirmer Furni- 
ture Co., Cincinnati; Flotos Department 
Store, Norwood, Ohio; Hook Furniture 
Co., Leesburg, Ohio, and A. Cook Fur- 
niture Co., Cincinnati. 

H. B. Alderman, Inc., distributor at 
Buffalo, announces the following dealer 
appointments: Joseph E. Zent and Park- 
side Furniture Co., Buffalo; W. G. Ar- 
thur, Orchard Park, N. Y.; C. D. Brem- 
ley, Spencerport, N. Y.; Spencer & 
Brown Co., Fredonia, N. Y.; and C. G. 
Pickard Co., Dunkirk, N. Y. 

The D’Elia Electric Co., distributor at 
Bridgeport, Conn., has appointed the 
following dealers: Household Furniture 
Co., and H. M. Bullard Co., New Haven, 
Conn., and George B. Clark Co., Bridge- 
port, Conn. 

Frank M. Brown Co., distributor at 
Portland, Me., announces the following 
Leonard dealer appointments: Augusta 
Motor Sales, Augusta, Me.; Atherton 
Furniture Co., Waterville, Me.; Lawry 
Brothers, Fairfield, Me.; Thomas D. 
Connors, Oldtown, Me.; E. J. Marshall, 
Bethel, Me. 

Chanslor & Lyon Stores, Inc., distribu- 
tor at San Francisco, announces the fol- 


lowing dealer appointments: Fuhrman 
Music Co., Stockton, Calif.; Standard 
Furniture Co., San Jose, Calif.; Web- 


ster’s Radio Shop, Santa Cruz, Calif. 
Ralph Berggren Electric Service, San 
Jose, Calif. 


MERCHANDISING DISCUSSED 
BY SERVEL DISTRIBUTOR 


UTICA, N. Y.—Electric refrigeration 
offers the best outlet for specialty mer 
chandising for at least the next five 
years, T. B. Bergan, president of the Ber 
gan Supply Co., Servel Hermetic dis- 
tributor in this territory, told whole 
sale and retail representatives of the 
firm at their recent annual sales com 
ference. 

Plans for an aggressive merchandis- 
ing program this year were outlined 
before the group. Mr. Bergan stated 
that his plans were based on a complete 
survey of the electric refrigerai:on mal 
ket which offers a profitable future for 
the man who is willing to wor. 

The meeting was held at the offices 


of the Bergan Supply Co. Mr Bergan 
presided, assisted by Harry rhibaul’ 
sales manager. A. A. Cannon, Serve 
district representative, addressed the 

session. 


group during the second day 


PETRIE SPEAKS AT MEETING 
OF LEONARD DEALERS 


DENVER—R. I. Petrie, general _ 
manager of Leonard Refrige:ator ©" 


spoke recently before a meeting of the 
Leonard dealer organization of the — 
drie & Bolthoff Mfg. & Supp!y Co» | 
tributor, here. the 

J. J. O'Neil, business manager of > 
Refrigeration Discount Corp.; “ene 7 
lich, of Brooke, Smith & ree 


H. E. Brasier, Leonard distric 
ger, were also speakers. 
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Through a Woman's Eyes 


Refrigerator Testing 


Men who are selling a make of re- 
frigerator carrying the stamp of ap- 
proval from one of the testing labora- 
tories, such as those of Good Housekeep- 
ing, Delineator, Herald-Tribune, or Elec- 
trical Testing Laboratories, may be in- 
terested in knowing on What basis that 
stamp of approval is given, if for no 
other reason than their own satisfac- 
tion. ; 


On a trip to New York City last week 
we had occasion to visit those four, and 
herewith present a sketch of them and 
of ‘their methods in general. 


The first place visited was Delinea- 
tor Institute, several flights up in the 
Buiterick Building. The parts of the 
pbuilding which we saw are like the 
offices in moving pictures. The lobby 
has shining black walls, with a silvery 
meial in the grills of the elevator doors. 
The lighting is indirect. 

Qn the floor given over to the insti- 
tute itself, the corners are picked out 
by columns of vari-colored glass, lighted 
from. within. 


Miss Grace Pennock, whose articles 
appear in Delineator from month to 
month, has charge of the phase of 
household equipment, and showed us the 
testing laboratory. 


Here, when a refrigerator is sent in 
for testing, it is set up for a month at 
least, so that it is thoroughly “limbered” 
before the test itself begins. As in the 
case of a new automobile, a new ma- 
chine will be in better running shape 
after the newness has worn off a bit. 

After the month’s limbering up, tests 
begin oh performance both with and 
without a food load. 


The test room has controlled tempera- 
tures, and the box must stand up to 
certain requirements during tests in 
temperatures ranging from 60° to 110°. 
A five point check on temperature is 
kept continuously. One of the most 
strenuous tests is that for insulation 
efficiency, in which a heater is placed 
in the food compartment. 

Miss Pennock has also experimented 
with the placement of refrigerators in 
the kitchen. She arranged equipment for 
a trial kitchen with movable partitions 
and furnishings. For two months she 
changed the size, shape, and arrange- 
ment of the kitchen, and by preparing 
the same three meals daily for the 
whole period, kept a check on the 
amount of time and effort each of the 
arrangements took. 

She worked with the refrigerator in 
the entry; next to the sink; next to the 
stove, down a little cellarway. The final 
arrangement finds the refrigerator near 
the table space of her built-in cabinet. 
Why? Because she found that more 
work is done between the refrigerator 
and table space than between any other 
two points in the kitchen. 


To the Left 


One point of interest which came out 
in this kitchen, and which has been 
duplicated in all other kitchens de- 
veloped by Delineator Institute recently, 
was the fact that it was found most 
convenient to have the refrigerator door 
open to the left. 


This happened without any particular 
study of the matter at all, and Miss 
Pennock has not analyzed it except to 
say that a right handed person prefers 
to open the door with her left hand, 
reaching inside with her right hand, for 
best synchronization of movement. 

She wrote to the various refrigerator 
manufacturers and found that most of 
them supply the door whichever way 
the customer prefers it. 


Miss Pennock took us through rooms 
in which laundering was being done 
with various pieces of equipment on 
test; the food kitchens, where, as it 
happened, no one was working this par- 
ticular day; and various model rooms. 

_ Two of the rooms had walls finished 
M wood veneer and simulated wood. A 
wood veneer room should be easy pick- 
ings for an air-conditioning salesman. 
A little snooping in a corner discovered 
an edge which was starting to curl and 
warp. Air conditioning—no warp. 

The permanent dining room had wood 
finishing and furniture much of which 
had been imported from Normandy in 
its entirety, and in which visitors feel 
entirely at home, so often have parts of 


the room appeared in Delineator photo- 
s8vaphs, 


% 
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Engineer Donniez 


on" to the other end of town to 
len, rousekeeping, where A. J. Don- 
ine iS in charge of the refrigerator 
a: Rows and rows of refriger- 
by waiting to be tested, and Mr. 
ite on the candle at both ends 
work eep one jump ahead of his 
bth 004 Housekeeping Institute, an 
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8erator and run it for a time before 


By Gertrude Stanton 


requests come from the manufacturers 
for rush tests, and in this event the re- 
frigerator goes straight into the test 
room. 

This is, of course, a hardship on the 
refrigerator, and tests which result are 
not as favorable as they might be 
otherwise. 

The refrigerator goes into one of the 
insulated rooms, where it is required 
to keep a food compartment tempera- 
ture of below 50° in a 90° room, at a 
spot three inches from the wall on its 
top shelf. 

For running time, a_ refrigerator 
passes the test if it runs 65 per cent in 
a 90° room at the normal setting, keep- 
ing a temperature below 50° in the box. 
This test is for an empty cabinet, and 
is considered very liberal by Mr. Don- 
niez himself, although he says, “You’d 
be surprised at the number of refrig- 
erators which cannot achieve even this.” 

The question arose that if a refriger- 
ator just came under the wire on this 
inactive test, would it be able to keep 
the food compartment temperature 
down to a safe level when it was 
heavily stocked, say on a summer day. 

Many housewives let their kitchens 
reach 110° in summer, and with great 
melons in the food compartment, ice 
cubes and desserts in the trays, and 
fresh vegetables in the freshening pans, 
expect the refrigerator to do a good job 
of food preservation. 


Mr. Donniez says that in most cases 
they do. The temperature in the box 
does not rise, he reports, but the box 
will run 100 per cent of the time for a 
few hours until the heavy storage load 
is reduced, or until it becomes cooled off. 


After his tests, the refrigerator is 
placed in one of the food kitchens, 
where it is used under practical condi- 
tions for a time. A three point temper- 
ature test is kept during this period. 

After the tests are completed, the 
question of approving the refrigerator 
always presents varying aspects. What 
to do, for instance, if a refrigerator giv- 
ing a fine performance otherwise is 
slow to freeze ice cubes? 

What if the tests are passed with fly- 
ing colors except that in the coldest part 
of the food compartment the shelves are 
not high enough for milk bottles? 


Mr. Donniez must evaluate the rela- 
tive importance of the various func- 
tions of the box. First in importance of 
course is food preservation, and a box 
which does not hold temperatures effi- 
ciently is of course disqualified. 


Because of the rush of work, Mr. 
Donniez says it is hard not to approve 
the refrigerators on a provisional basis 
when only one small point is not satis- 
factory. Otherwise, back the whole ma- 
chine comes for full testing again. 


* * * 


Kitchen Test 


At Herald-Tribune, no such laboratory 
tests are given the refrigerators. They 
feel that enough of that is being done 
by other sources such as those just men- 
tioned, and what they do is to submit 
the refrigerators to what they consider 
a normal kitchen test. 


The: refrigerator is placed in the 
kitchen and used for food storage as it 
would be in the average home kitchen. 
Desserts are made, ice cubes are frozen 
in it. 

Then, if someone wishes to know how 
satisfactory the refrigerator is and 
writes the Institute, he is answered 
something in this vein: that the Insti- 
tute has used the refrigerator for a 
certain number of months, and finds 
that it preserves food satisfactorily, 
freezes ice or desserts well, proves in- 
expensive to operate—if such statements 
are true of the refrigerator in question. 
Nothing more technical is attempted. 


Herald-Tribune has an interesting ex- 
hibit of all sorts of gadgets for the 
kitchen—things to make butter curls; 
vegetable parchment and aluminum foil 
for covering opened foods; particularly 
attractive cooking utensils; particularly 
efficient ones; every kind of kitchen 
spoon or beater; and most important of 
all, refrigerator dishes of all sorts. 


Some of them come in pottery or glass 
which will stand oven heat as well as 
refrigerator cold, and thus serve a dual 
purpose. Many of them are good look- 
ing enough to serve still another pur- 
pose—that of table use. 


Women belong to two schools on 
the refrigerator dish problem—that 
which thinks square dishes conserve 
the most space, and are therefore 
more desirable; and those who stick 
by the nests of round dishes because 
they believe the round shape makes 
the dishes more versatile. 


Herald-Tribune Institute seems to be, 
in other words, a place to which the 
housewife may go for information on 
equipment, rather than a place which 
specializes in engineering or merchan- 
dising phases of a product. 


© testing begins, but sometimes urgent 


While we were there three young 


brides walked in, still self-conscious 
about their bright new wedding rings. 
They all seemed to live in the same 
apartment house and they were con- 
cerned about their refrigerators. 

The spokesman said that whenever 
she opened her refrigerator she smelled 
something like cucumbers. That the 
breakfast oranges, and the lemon for 
tea tasted like cucumbers. 


The Herald-Tribune Institute attend- 
ant advised them to call the service 
man for their particular make of refrig- 
erator if the landlord refused to do it; 
that electric refrigerators should not 
smell like cucumbers. 


* * 


No Questions Aehed 


Just the opposite are the Electrical 
Testing Laboratories over on East End 
Avenue. There, testing alone is done. 
Room after room filled with labyrinths 
of machinery met the eye, and the 
300 people on the payroll test every- 
thing from the weaknesses of telegraph 
poles to electric toasters. 


It was unfortunate that at the time 
we were there no refrigerator tests were 
going on. It was a lull between two 
series of tests. One of the rooms was in 
use, however, for an insulation test on 
a small ring of some sort. 

What was it used for? The men who 
were testing it did not know. The equip- 
ment had come in for testing, and the 
manufacturers had told them just what 
they had wanted done. 

In this case as in many others the 
laboratories followed instructions and 
gave back the information desired with- 
out inquiring as to its purpose in any 
way. 


frigerator motors: 


direct-current. 


a Wagner motor 
meet it. 


Wagner maintains Atlanta 
its own sales and Baltimore 
service branches Boston 
in these 24 cities Buffalo 


wats _ soetl 
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Wagner builds all types of re- 


repulsion-start-induction, 


split-phase, squirrel-cage and 


Whatever your need, there is 


More than any other of the labora- 
tories visited, this is true of the Elec- 
trical Testing Laboratories. They are 
not interested so much in compiling in- 
formation for their own use as in 
getting the information which people 
want about their product when they 
want it. 

One of the most important activities 
of the laboratories is that of testing 
light bulbs. There is one room in which 
thousands of bulbs burn constantly, to 
see how long a life they have. 


In a radio testing room is a great cage 
made of screen-wire. Radios in this 
cage are not bothered with the inter- 
ference which New York City stations 
would otherwise cause. 


Still other lighting tests show how 
much diffusion a certain bulb gives. An- 
other shows the quality of the light— 
how it changes the color or aspect of 
the object on which it falls. 


Two rooms in which the refrigerators 
are tested each have a floor space of 
about 1,500 sq: ft. The walls, ceiling, 
and floor are insulated with cork, and 
additional brick and concrete walls cut 
down heat losses. 


Electrically refrigerated pipes, and 
electric heaters control the degree of 
heat or cold desired. A _ thermostat 
mounted on a movable pedestal is placed 
near the box being tested, so that the 
temperature of the air adjacent to that 
box may be kept almost constant. 


As in the other laboratories, watthour 
meters are used to measure the total 
energy consumed over any given period 
of time, and a graphic ammeter gives a 
continuous record of the starts and stops 
made by the refrigerator. Recording 
thermometers are used to show temper- 
atures at five points in the food cham- 
ber. 

The laboratories are interested in find- 
ing methods of making synthetic food 
loads to test active cabinets. They have 
used the NELA test of placing a heater 
in the food compartment, and also have 


GEORGIA POWER CO. 
PLANS SALES DRIVE 


CLEVELAND — Approximately 300 
salesmen, junior executives and home 
office and branch officials of the Georgia 
Power Co., principal utility outlet for 
W. D. Alexander, General Electric refrig- 
erator distributor in Atlanta, Ga., will 
witness performances April 20 and 22 
by seven “troupers” from the General 
Electric refrigeration department, here, 
in preparation for the power company’s 
$1,000,000 G. E. refrigerator sales drive 
which opens that week. 


The “troupers,” who recently returned 
from the west coast where G. E. re- 
frigerator dealers held a series of “25 
Plan” conventions, will present to its 
audiences a number of sales problems 
and their solutions. 


This western troupe is composed of 
T. A. Millott and Harold Hulett of the 
commercial division; K. R. Davis, sales 
promotion division; P. H. Dow, mer- 
chandising division; C. J. Enderle, cen- 
tral station division, and A. M. Sweeney, 
manager of refrigeration production. 

The first appearance will be April 
20 in Atlanta and the second will be in 
Macon, Ga. Both meetings will be held 
under the auspices of W. D. Alexander. 


3 NEW DEALERS NAMED 
BY SERVEL DISTRIBUTOR 


INDIANAPOLIS—Three new dealers 
have been announced by the Griffith 
Victor Distribution Corp., distributor for 
Servel Hermetic electric refrigerators in 
this territory. 

Pearson Piano Co. of Indianapolis; 
Mendenhall’s Drug Store, Westfield; 
and Holthouse Drug Co. of Decatur 
are the new dealers. 


cushioned—wool-varn 


capacitor, 


built to 


a REFRIGERATOR 
MoTORS 


Type RZHR capacitor motor—quiet 
and _ vibrationless—drip-proof—rubber- 
lubricated—un- 
breakable steel frame and base. Con- 
duit box is integral part of condenser 
box, accessible from the front. 


Type KAR _ repulsion-start-induction motor — quiet 
and vibrationless—rubber-cushioned—wool-yarn lubri- 
cated—unbreakable steel frame and base—can be had 
with open, drip-proof or totally-enclosed endplates. 


WasgnerElectric Corporation 


6400 Plymouth Avenue, Saint Louis,U:S.A. 
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F. A. EUSTIS, Sec’y 


EXTRA DRY 
ISOTOO 


The Purest Sulphur Dioxide SO, 
REFRIGERATION GRADE | 


GUARANTEED 


Service men rely on our Personal 
Service and quick deliveries from 
our own and from agents’ stocks. 


Write, wire or cable where we may serve 
ty you. Cable address “Eustis Boston”. 


“VIRGINIA SMELTING G 


West Norfolk, Virginia 


131 State St., Boston, 75 West St., New York 


CHICAGO RACKET TO 
STEAL UNITS STOPPED 


CHICAGO—Chicago racketeers of late 
have not been confining their efforts to 
running beer and liquor and “bumping 
off” gangsters. Instead, they have found 
another profitable racket, that of steal- 
ing and reselling electric refrigerators. 

A city-wide cleanup of refrigerators 
first instigated by S. E. Thompson, 
credit manager of R. Cooper, Jr., Inc., 
distributor for General Electric refrig- 
erators here, and Captain Grady of the 
12th Police district has uncovered a 
preference for General Electric refrig- 
erators. 

The campaign which recently ended 
with the arrest of two gangs has so 
far netted the recovery of 65 electric 
refrigerators of which 59 were General 
Electrics. 


Calls Dealer for Service 


Some time ago reports from apart- 
ment owners that electric refrigerators 
were disappearing from their apart- 
ments began to filter into police head- 
quarters. Police investigations achieved 
practically nothing; that is until a ten- 
ant in a building equipped with stolen 


tions. 


BUSHe 


REFRIGERATION [7 
CONDENSERS Pd 


For small or large compressors 
standard sizes or to specitica- 
A folder of 18 stand- 
ard condenser blue prints is 
now ready for mailing. 


| —THE BUSH MFG. CO., HARTFORD, CONN.—_ 
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Highest qual- 
ity seamless 
Copper Tub- 
ing. Plain or 


Tin Plated 


Pure, bone dry. Every 


a eg container analyzed. A 
pring, perfect product guaran- 
teed. 
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DEHYDRATED COPPER TUBING 


Made to 
A;.5. 1. M. 
specifications 
(B68-30T). 
Ready for quick 
installation. 
Prompt ship- 
ment. 


= BRASS & ALUMINUM 


Detroit, Mich. 


OR EN RNR RC: AOE aa ARN RN A 
Ansul Sulphur Dioxide 
UNIFORM ALWAYS 


For divect chavrging- 


Nine sizes of cylinders 
from 2 to 150 pounds. 
Also ton drums. Stocks 
in principal cities. 


ANSUL CHEMICAL COMPANY 


MARINETTE = WISCONSIN 


cals, and temperature extremes. 


NEWARK 


Ws ASS SDs Bs Hs SDS AS 


for BREAKER STRIP INSULATION 


An odorless and odor repelling (non-phenolic) thermal and electrical 
sheet insulating material. Practically unaffected by moisture, oil, chemi- 
Will not easily warp, swell, soften or 
deteriorate. CELLANITE remains accurate throughout long service and 

offers permanent insulation efficiency under all conditions. 


CONTINENTAL-DIAMOND FIBRE COMPANY 


DELAWARE 


refrigerators called a General Electric 
refrigerator dealer for a recipe book. 

The irate salesman, thinking that 
some other representative of R. Cooper, 
Jr. Inc., had invaded his territory, 
turned the call over to the main office 
complaining of the “unfairness.” <A 
search of the _ distributor’s records 
showed that no sale had been made to 
this person and a check of serial num- 
bers established the fact that the re- 
frigerator was stolen. The Monitor Top 
was recovered without an arrest. 


Early Morning Delivery 


About this time Captain Grady was 
assigned to the case. He put three 
squads of detectives out between the 
hours of midnight and 6 a. m. roaming 
apartment house sections. One of these 
squads intercepted an early morning de- 
livery in a coal truck and two thieves 
were arrested in the kitchen of an apart- 
ment house where they had carried the 
unit of a G. E. 

In the next three days two of the dis- 
tributor’s trucks accompanied police 
daily, recovering stolen’ refrigerators 
from the purchasers. The rightful own- 
ers were notified and their property re- 
turned to them. 

So far five thieves have been indicted 
by the grand jury and bonds totalling 
$935,000 have been set pending trials on 
charges of burglary. The penalty is 
from one year to life on each charge. 


TIMES APPLIANCE BEGINS 
WESTINGHOUSE CAMPAIGN 


NEW YORK CITY—A spring drive 
for increased refrigerator sales was in- 
augurated March 23 by the Times Ap- 
pliance Co., Inc., Westinghouse dis- 
tributor for eastern New York state, at 
an all-day conference held in the Grand 
Central Palace auditorium of the Elec- 
trical Association of New York City 
and attended by 350 dealers. 

The conference was followed by a ban- 
quet in the east ballroom of the Hotel 
Commodore. 

Presented to dealers as_ primary 
matters for consideration at this session 
were the Westinghouse’s new national 
advertising plan for refrigerators and 
the sales training program effected by 
E. A. Bonneville, sales promotion man- 
ager for Times Appliance. 

The keynote for the meeting in the 
Electrical Association auditorium was 
sounded by E. B. Ingraham, vice presi- 
dent of Times Appliance and president 
of Allen-Ingraham, Inc., Times Appli- 
ance New York City dealer, who was 
selected to give the address of welcome. 

Other speakers included Marshall 
Adams, sales promotion manager for 
Westinghouse Electric & Mfg. Co.; Wil- 
liam Kennon, refrigeration superin- 
tendent of the Westinghouse New York 
district; and Willard Hall, refrigeration 
manager of Times Appliance and vice 
president of Allen-Ingraham. 


BECKER ELECTED NEW YORK 
EDISON SALES HEAD 


NEW YORK CITY—Joseph F. Becker, 
sales manager of the United Electric 
Light and Power Co., was_ recently 
elected vice president in charge of sales 
of New York Edison and the United 
Companies. 

Mr. Becker has been sales manager of 
the United Co. since 1909, when he was 
transferred to that company from the 
Brooklyn Edison Co., where he _ had 
served successfully as meter clerk, 
superintendent of the meter department 
and general sales agent since 1890. 


SERVEL DEALER NAMED IN 
MASSACHUSETTS TOWN 


SOUTH LAWRENCE, Mass.—Joseph 
A. Collins, of this city, has been ap- 
pointed a dealer for Servel commercial 
refrigeration by the Automatic Refrig- 
in the 


erating Co., Servel distributor 
Hartford, Conn., territory. 


How To Aid Dealers 


As Practised by New York Copeland Co. 


NEW YORK CITY—Introduction by 
New York Copeland Refrigeration Co. 
of a method for increasing the refrig- 
erator sales volume of its independent 
dealers located outside of the Greater 
New York City area was effected Mon- 
day, April 4, when a “flying squadron” 
of 10 picked canvassers began operation 
in the local territory of Samuel Mul- 
witz & Sons, Port Chester, N. Y., deal- 
er, under the personal supervision of 
E. Ray Kelderhouse. 


Will Cover Port Chester 


Mr. Kelderhouse’s “squadron” will 
probably remain in the Port Chester 
district for from 10 days to two weeks, 
after which similar operation will be 
inaugurated in the territory of another 
suburban dealer, according to B. F. Row- 
land, sales promotion manager for New 
York Copeland, who, with B. R. Barker, 
suburban dealer manager, is directing 
the sales campaign of this special can- 
vassing unit. 

In each instance, Mr. Kelderhouse 
will act as sales manager pro tem for 


the dealer in whose district operation 
is being effected. 


Special Advertising Campaign 


Billboard displays and special news- 
paper advertising, featuring selected 
models at attractive prices, will be util- 
ized to attract the attention of the local 
buying public to the Copeland campaign, 
in the course of which a complete house- 
to-house canvass will be made, jointly, 
by the “flying squadron” from the New 
York City headquarters and the regular 
sales force of the suburban dealer. The 
entire operation will be conducted on 
a strict commission basis. 

In the event that the volume of new 
sales secured for independent suburban 
dealers through this succession of local 
campaigns measures up to anticipated 
results, a similar plan will probably be 
instituted by the Mallory Refrigeration 
Co., Inc., which operates the 30 direct 
branch outlets of the New York Cope- 
land Co. in Greater New York City. Mr. 
Rowland is in charge of sales promotion 
for both concerns. 

The suburban Copeland dealers in 


whose behalf Mr. Kelderhouse’s “flying 
squadron” will inaugurate special sales 
campaigns are located in Connecticut, 
Long Island and three counties adjacent 
to New York City as follows: 

Connecticut: Electric Furnace-Man, 
Norwalk; Silberman Furniture Co, 
Stamford. 

Long Island: Schordine’ Brothers, 
Patchogue; Young’ Brothers, Kings 
Park; Auto Marine Electric Co., Green- 
port; Robinson Brothers, Southampton. 

Westchester County: G. E. Ganun, 
Inc., Mt. Kisco; Lee Gibbons, Inc., New 
Rochelle; Samuel Mulwitz & Sons, Port 
Chester; F. A. Burchetta, Peekskiil; 
The Electric Service Co., Pleasantvilie; 
Ossining Furniture Exchange, Ossining. 

Orange County: C. J. Benedict, War- 
wick; John Schoonmaker & Son, New- 
burgh; Smith & Strebel Co., Middie- 
town; Port Jervis Garage, Port Jervis, 

Rockland County: Baron Furniture 
Co., Nyack; Arthur L. Johnson, Spring 
Valley. 


MONTGOMERY NAMED STATE 
BUREAU DIRECTOR 


LOUISVILLE, Ky.—Robert Montgom- 
ery, commercial manager of the Louis- 
ville Gas & Electric ~00» has been ap- 
pointed state director of the Electric 
Refrigeration Bureau of Kentucky. 

Mr. Montgomery, who has been sery- 
ing as chairman of the Louisville Bu- 
reau, succeeds W. H. Sadler, advertis- 
ing manager of Kentucky Utilities Co., 
of Louisville, who resigned because of 
pressure of other business. 


GIBSON DISTRIBUTOR USES 
TRAILER TRUCK 


ROCHESTER, N. Y.—H. D. MacRae, 
Inec., Gibson’ distributor here, has 
adopted the trailer truck system of 
bringing the Gibson to the dealer in- 
stead of the dealer to Gibson. 

The trailer, which holds one model 
only, is attached to his own car and 
taken all over his territory. 


Export of Refrigerators 
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Union of South Africa.......... 146 
Other British South Africa...... 
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rr 
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Algeria and Tunisia............. 7 

Other French Africa............ 
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eo aC ee 1 
Or te eters Serre 1,753 
Shipments to Hawaii............ 190 
Porto Rico ....... 43 


Electric Household 
Refrigerators 


January, 1932, Shipments Reported by the Bureau of Foreign 
and Domestic Commerce 


Parts for 
Electric Commercial Electric 
Refrigerators Refrigerators 
Value Number Value Value 
2 $ 263 $ 2 
$ 195 22 
15,711 21 2,591 2,407 
100 
2,066 1 2,080 3,532 
2,279 33 4,013 10,616 
356 35 2,950 1,427 
747 
2,954 16 2,325 1,978 
1,617 2,178 
141 6 585 395 
{ 805 363 
1 324 
1,614 26 
472 9 856 2,206 
2,954 14 1,444 105 
193 
8,632 250 29,465 16,903 
89 
16,054 26 5,300 69,783 
121 17 
996 118 
136 1 350 167 
4,397 1 843 3,016 
4,504 1 170 325 
63 
1,802 450 
612 86 
1,511 268 
33 
165 7 
4,198 3 420 1,697 
3,678 3 919 498 
1,010 1,280 
174 
695 5 
195 
1,666 1,975 4,494 
10,821 41 5,690 2,288 
1,604 66 
3,466 1 210 4 
1,033 17 
444 } 629 600 
1,351 697 
3,546 180 
1,337 
19,183 6 595 4,779 
1,602 1 300 795 
2,367 189 
12,381 16 2,147 304 
5,566 1 3.140 57 
35 
9,294 881 
9,309 27 2,993 1,213 
16,868 687 
391 6U 
~ 216 
618 134 
664 : 
131 a 
15,844 2 499 “a 
94 
9 
870 os 
2 199 35) 
720 1 143 382 
P 72 
a 4 570 954 
159 “ 
- EE awd ——— ae 
$205,991 572 $74,793 165 
$ 28,316 13 $ 2,039 $ es 
$ 7,423 10 $ 1,532 $ 
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ELECTRIC REFRIGERATION NEWS, APRIL 13, 1952 


Universal Cooler Expands Detroit and Canadian Plants 


Universal Cooler’s production has been materially increased and manufacturing costs reduced by moving into 
the new Detroit factory (shown above), which affords straight-line methods in a well-lighted, single-floor pro- 
duction system. As demands require, the output can be readily increased, according to G. M. Johnston, president. 


Moving from Windsor, where an assembly plant was operated, to Brant- 
ford, Ont. (factory shown above), Universal Cooler Co. of Canada has 
established complete refrigeration manufacture there. 


Kelvinator Uses Sales Demonstration 


Plan in Local 


Food Markets 


DETROIT—An economy demonstra- 
tion plan, to be used by domestic refrig- 
erator dealers in conjunction with food 
retailers, has been worked out and test- 
ed by the sales promotion department 
of the Kelvinator Corp. 

The plan has been put out in booklet 
form under the title, “The Food Store 
Sales Plan.” 

Ten test demonstrations were held in 
Detroit, 15 in Little Rock, Ark., and one 
each in Port Huron, Mich., and Pine 
Bluff, Ark. 

During the period of the demonstra- 
tion, grocers’ business increased from 
10 to 25 per cent, depending upon the 
type of store and the day of the week, 
according to a report made. 

Salesmen obtained from six to 20 
good prospects a day, depending upon 
conditions. 


Stores Preferred for Tests 


In the selection of stores for such 
demonstrations, neighborhood _ stores 
with little telephone and credit business 
are to be preferred, the sales promotion 
department points out. 

Stores which have modern and neat- 
appearing refrigerated showcases and 
cabinets are also on the preferred list. 

Thursday, Friday, and Saturday are 
considered the best days for the demon- 
stration, tests having shown that more 
customers enter the store on these three 
days than during the balance of the 
week. 

Saturday is best from the standpoint 
of the number of persons with whom 
the demonstration is thrown into con- 
tact, but on Thursday and Friday he 
has more time to talk to each one, so 
that the results are about equalized. 


3-day Demonstration Best 


The three-day demonstration was 
found to be the most productive. 

The idea behind the economy demon- 
stration is to show the consumer that 
he can save money by buying in quan- 
tities—providing they have proper re- 
frigeration to preserve the quantities 
which they buy. 

All that is required of the store pro- 
prietor is that he give the dealer space 
to set up a display, and that he make 
the same special bargain offers that are 
usually made on Saturday. 

The dealer should prepare a number 
of handbills on which should be printed 
the special prices the merchant is of- 
fering, the merchant’s name, and the 
days that the demonstration will be held, 
along with a brief explanation of what 
the latter will be. 


100% Handbill Coverage 


The handbills should be distributed 
y a “crew” to all houses within the 
neighborhood, and a quantity of bills 
Should be left at the store the day be- 
fore the demonstration, one to be 
wrapped with each purchase. 

In zoned territories the demonstrator 
Should be the salesman who works in 
the zone where the store is located. If 
the territory is not zoned, selection 
Should be on the basis of qualification 
for this kind of work. 

On Saturdays or rush periods where 
more than one demonstrator is re- 
quired, a home economist fits in well 
a8 an aid. 
ae demonstrator should use as tools 
a elling his economy story the prod- 
tinea and prices which are being adver- 
by the food merchandiser, accord- 
ng to details of the plans. 
har Should select four or five different 
which of canned vegetables and fruits 
nal are available in both large and 

all sizes of the same brand. 
ee can he will mark the price 
ing iene figure the percentage of sav- 
large gs made by purchasing the 


on it is a combination store in which 


dealer should borrow a roast from the 
butcher. 

A pork roast, for instance, will be 
priced at approximately 12 cents per 
pound for the whole roast, while the 
price per pound for a slice of the roast 
will be in the neighborhood of 25 cents. 

A saving of 50 per cent through quan- 
tity purchases can easily be visualized 
on this item. 

Foods should be placed in the refrig- 
erator in proper places to make up 
something of a model display. 

Next to the refrigerator should be the 
display of a set of dishes, to be given 
away in a prize drawing on tickets 
signed by the customers who appear in- 
terested. 


Factor in Demonstration 


Handbills, banners and food preserva- 
tion charts should be hung around the 
display. 

The method of demonstration as 
worked out by the sales promotion de- 
partment is divided into five major 
parts: 

1. Getting the prospect’s attention. 

2. Telling the economy story. 

3. Mentioning that proper tempera- 
tures are necessary to this economy. 

4. Giving her literature. 

5. Getting the prospect’s name. 

If the prospect puts her name on the 
card, it is checked as to whether or not 
she is an immediate prospect, and if so, 
follow-up campaigning is begun with 
pieces of direct mail literature and final- 
ly a call by a salesman. 


FOOD SHOPS, DEALERS USE 
COOPERATIVE ADVERTISING 


MADISON, Wis.—A tie-up in advertis- 
ing was used recently by the Harloff 
Electric Co., Kelvinator dealer here, and 
Hommel Brothers Co., operator of 12 
food ‘shops here. 

Hommel Brothers installed Kelvina- 
tors recently, and on the occasion of 
their annual spring sale the two con- 
cerns featured a double spread in one of 
Madison’s daily newspapers. One adver- 
tisement featured food specials offered 
by Hommel, while the other carried the 
photographs of each of the store man- 
agers with their names and comments 
on electric refrigeration. 

The caption read, “All Hommel 
Brothers store managers testify Kelvin- 
ator saves hundreds of food dollars for 
Madison housewives. Through the use 
of this modern electrical refrigeration 
system, foods are delivered to your home 
in perfect condition. Read what the 
store managers have to say about the 
sanitation, preservation, and conven- 
ience the Kelvinator has brought into 
their stores.” 


SERVEL DISTRIBUTOR NAMES 
NEW DEALER OUTLETS 


NEWARK—Recent dealer appoint- 
ments by the Automotive Equipment 
Co., distributor for Servel Hermetic 
electric refrigerators in this territory, 
include the following: 

Colligan Service Co., North Bergen, 
N. J.; the Brody Refrigeration Co., New- 
ark; Lank Electric Co., Pompton Lake, 
N. J.; Arlington Appliance Co., Arling- 
ton, N. J.; Katz Bros., Newark; and 
Haines & Throm, Newark. 


CASWELL OPENS NEW STORE 
IN FLINT, MICH. 


FLINT, Mich.—Caswell, Inc., distribu- 
tor in Detroit for General Electric re- 
frigerators, has opened a new branch 
store at 129 E. First St. in this city. 

The store is located on the busiest 
corner in Flint and has 50 per cent 


® demonstration is to be held, the 


coverage of show window. 


has | Ta a. 
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KANSAS CITY GROUP HEARS 
LEONARD OFFICIALS SPEAK 


KANSAS CITY—Officials of the Leon- 
ard Electric Refrigerator Co. spoke at 
the dealer meeting of the Russell Philco 
Co., distributor, at the Kansas City Club 
here, recently. 

Factory officials present at the meet- 
ing included R. I. Petrie, sales manager; 
J. J. O’Neil, new business manager, Re- 
frigeration Discount Corp.; Lee Strat- 
ton, district sales manager, and Gene 
Bolich, Brooke, Smith & French adver- 
tising agency. Members of the distribu- 
tor’s organization also spoke. 


Tornado Hits Town; 
G. E. Runs On 


SYLACAUGA, Ala.—When the re- 
cent tornado struck this town it 
blew the floor out from under a 
General Electric refrigerator in a 
home which was demolished. 

The refrigerator tumbled down 
into a water-filled basement and 
buried itself in a foot of mud. 

After the twister passed, the own- 
er of the house hauled the G. E. 
out, hooked it up and it ran. It 
was used later to store food which 
was served to tornado victims. 


NEWELL ENTERTAINS FOUR 
FRIGIDAIRE RALLY TEAMS 


DAYTON—H. W. Newell, vice presi- 
dent in charge of sales, Frigidaire Corp., 
was host at a dinner held recently in 
the Hotel Van Cleve for the members 
of the four “Spring Rally” crews who 
returned from their nation-wide wan- 
dering. 

The dinner, which was attended by 
approximately 50 members of the Frigid- 
aire general office organization and their 
wives, was an expression by Mr. Newell 
of his appreciation for the way in which 
the 1932 program recently was launched. 


White Mountain Eleetrie 


Convenience-Economy-Performance 


the Permanence 
of the Final Finish... 
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..etnsures 


The enduring qual- 
ity of White Moun- 
tain cabinet finishes 
many beauti- 
ful color combina- 
tions—is assured 
by Bonderizing. 


enamel. 


ful buyers. 


Bonderizing “holds paint to Steel.” 
cal process which changes the smooth, glassy sur- 
face of the metal to a non-corrosive phosphate, 
that is slightly absorbent, and provides a foothold 
for the final finish. 


B ACK of the new 1932 line of White Moun- 
tain Electric Refrigerators is more than half a 
century of careful manufacturing experience. 


Energetic enthusiasm, tempered with typical New 
England thoroughness has produced a convenient, 
economical and beautiful cooling unit. 


And to make doubly certain that the beauty of 
appearance will be permanent the metal cabinets 
are Bonderized before the enamel is applied. 


It is a chemi- 


Bonderizing rust-proofs the metal, holds the finish 
and prevents cracking, chipping or peeling. 
finished cabinet is accidentally injured and steel 
exposed, rust cannot spread under the surrounding 


If the 


Bonderite is helping to solve the finishing prob- 
lems of many manufacturers of sheet metal articles. 
It is a convineing selling point that influences care- 


Send for new literature fully deseribing “Bond- 


erite.” 


Bet © AB Bw: 
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Parker Rust-Proof Company 
2197 Milwaukee Ave. ©: 


RUST-PROOF! 


: Detroit 
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ELECTRIC REFRIGERATION NEWS, APRIL 13, 1932 


SCHIVELY CONDUCTS SERIES 
OF WISCONSIN MEETINGS 


MADISON, Wis., April 13.—Don R. 
Schively, field representative of the 
Electric Refrigeration Bureau, is con- 
cluding a series of group meetings in 
this territory this week. 

The schedule as laid out by M. H. 
Frank, state director, included the fol- 
lowing: Madison, April 4 and 5; Fond 
du Lac, April 6; Eau Claire, April 7, 8, 
9; Oshkosh, April 11; Green Bay, April 
12; Milwaukee, April 13; Racine, April 
14, and Janesville, April 15. 


PROFESSIONAL SERVICE 


Testing Laboratory 
For refrigerators 
and refrigerating equipment 


George B. Bright Co. 


Refrigerating Engineers and Architects 


2615 12th St., Detroit, Mich. 


Testing Service 


for Domestic and Commercial 
Electrical Refrigeration 
Testing and experimental 
laboratory service for Man- 
ufacturer, Distributor, Cen- 
tral Station. Test data ex- 
clusive property of client. 


Electrical Testing 
Laboratories 


80th St. & East End Ave. 
NEW YORK 


yTest 


Insure deliveries with- 
out scratched or brok- 
en enamel. Write for 
prices. 


Fulton Bag & Cotton Mills 

+ Be . Mamata ers toms 18T0 4 
AUaste lee Dalles 

Minacapelis Breekiyn New Orieans Kansas City, Kan. 


hug 
COVERS 


Here’s the Test 
Thermometer you 
need. Reliable, 
easy-reading ... 
in a handy pock- 
et-size metal case. 
Range —30 to 120° 
Fahrenheit. 


Sent postpaid, 


safe delivery 
guaranteed. 


$1.50, list 


Quantity prices 
and discounts on 
request. 


|’. 


NELA Home Economists Discuss 
Place in Merchandising Field 


(Concluded from Page 1, Column 1) 
fication of activities, and standards of 
measurements of results,” of home serv- 
ice work. 

Mrs. Macdonald struck one of the 
keynotes of the conference in mention- 
ing the measurement of home service 
department results in dollars and cents. 

“At present,” she said, “we lack any- 
thing approaching what advertising soli- 
citors know as a presentation. We are 
continued in our work, or our depart- 
ment is discontinued, according to the 
‘hunch’ of a top executive. If the ex- 
ecutive is changed or the same execu- 
tive’s mind changes, we get a notice to 
cease. Only results measurable in dol- 
lars guarantee survival. 

“If we have any academic snobbish- 
ness, any medieval prejudice against the 
sincere belief in the integrity of profits 
as a worthwhile objective, we had bet- 
ter seek another field than home serv- 
ice to which to devote our talents.” 

Although the majority of speakers 
during the three-day convention frowned 
on actual selling by the home service 
department in competition with the sales 
department, suggestions were made by 
which sales to prospects contacted by 
means of home service efforts were 
credited to that department as well as 
to the salesman actually getting the 
sales. 

Miss Florence Freer, manager of the 
home economics bureau, Brooklyn Edi- 
son Co., Inc., Brooklyn, N. Y., was chair- 
man of the conference, which was held 
in the Electrical Institute of the Elec- 
trical Association of New York, Inc. 


Booklet on Refrigerators 


Announcement was made in the Mon- 
day morning session of the compilation 
of a booklet on various makes of elec- 
tric refrigerators by a committee of the 
manufacturers’ home service section of 
the N.E.L.A. home service committee. 

This committee, which met during the 
period of the conference, includes Miss 
Marion Sawyer, home service director 
of Kelvinator Corp.; Mrs. Macdonald of 
Frigidaire Corp.; Miss Edwina Nolan, 
General Electric refrigeration depart- 
ment; Miss Edna Sparkman, Westing- 
house; Miss Eloise Davison, home eco- 
nomics adviser, N.E.L.A. 

The booklet has not yet been printed, 
but is declared to be composed of un- 
biased information on electric refrig- 
erators in terms understandable to the 
housewife as well as to the refrigerator 
dealer or salesman. 


Air Conditioning 


A new phase of merchandising in 
which the home service woman will be 
asked to cooperate is that of air condi- 
tioning, which was discussed by Miss 
Margaret Ingalls, engineer with the 
Carrier Lyle Corp., New York. Miss 
Ingalls’ discussion was outlined for the 
greatest simplicity into a chart show- 
ing the four purposes of air condition- 
ing to clean, heat or cool, humidify or 
dry, and keep moving, the air of the 
home. 

George N. Brown, manager of the 
Electric Refrigeration Bureau, spoke 
Monday afternoon on “What’s New in 
Electric Refrigeration Campaign Plans 
and How Home Service Can Assist.” 

Dealer cooperation with utilities was 
stressed by Mr. Brown as one method 
in which home service women can aid 
bureau campaigns. 

The stressing of quality, not price, 


{ ] Taylor Instrument Companies 
ROCHESTER NY USA 


: In Conde. Topher Instrement Camponies of Canads. "Lid. Tyre Bidy,, Termets, . 
Manutecnuring Desribwers in Grew Brean, Short & Mason, Lid. Londen § i> 


Balsam-Woot 
Sealed Slabs’ 


SANITARY > 
Completely satisfactory 


Refrigerator Insulation 


Woop CONVERSION COMPANY 
Industrial Sales Offices: 
CHICAGO, 360 N. MICHIGAN AVE. 
New York, 3107 Chanin Bidg; 
Detroit, 515 Stephenson Bldg; 
San Francisco, 149 California St. 
aaa 
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when talking refrigeration was also 
cited by Mr. Brown as a method of aid- 
ing bureau procedure. He mentioned 
the trend toward inexpensive makes of 
refrigerators in passing, and said: “The 
general opinion (of N.E.L.A. members at 
a recent meeting) seems to be that this 
low price in the main will just be a 
leader. It will draw the people out 
who have been thinking of buying, get 
them shopping around, and after they 
have seen the job they will prefer to 
buy a little more expensive box. 


Other Industries Compete 


“When you consider that about 25 per 
cent of the consumer’s dollar goes for 
focd, 17 per cent for automobiles, 10 
per cent for clothing, and away down 
the list 5 per cent for furniture and 
household—there’s our competition.” 

Ralph Neumuller, managing director 
of the Electrical Association of New 
York welcomed the delegates to the 
conference Monday morning. He was 
followed on the program by Miss Eloise 
Davison, who spoke on home service 
trends. 

The idea of selling the “idea” of elec- 
trical appliances, of making the door 
easier for the salesman to open, was 
stressed by Miss Davison as the home 
service woman’s task. She also cited 
training of sales forces and other per- 
sonnel inside the industry as an impor- 
tant part of home service work. 

Miss Davison recommended the evalu- 
ation of usefulness of home service ac- 
tivities. 

That home service departments lessen 
their value by not making more of a 
tie-up with the commercial side of elec- 
tric appliance merchandising was the 
opinion of L. E. Moffatt, editor of Elec- 
trical Merehandising, who spoke Mon- 
day morning. 


Only a limited use of the practical 
phases of the work is being made today, 
he believes, and in a more definite ap- 
plication of home service to practical 
selling problems lies a home service 
contribution, he believes. 


The establishment of a disinterested 
and non-partisan department which 
would test refrigerators and appliances 
and advise prospective customers on 
them would be a valuable service for 
home economics women to give, he 
pointed out, although he granted the 
difficulty of this where one make is be- 
ing merchandised by the firm employing 
the woman. 


Customer’s Representatives 


Home service women not only repre- 
sent the company to the customer, but 
the customer to the company, Mr. Mof- 
fatt continues. It is the home service 
woman who has closest contact with 
the domestic customer; she should carry 
the housewife’s point of view back to 
her firm. 

That a home service woman should 
be included in the Plan Committee of 
the N.E.M.A. Refrigeration Division was 
the opinion of Mr. Moffatt. 

Methods of measuring home service 
results were discussed in a paper by 
Miss Helen Smith, home service direc- 
tor of the Rochester Gas & Electric 
Corp., Rochester, N. Y. 

Results of home service activities, 
Miss Smith believes, are those of creat- 
ing new business, creating good will, and 
holding old business. She outlined a 
plan by which she compared a list of 
86 customers attending home service 
meetings, and 86 not attending the 
meetings. 

Those who attended the meetings in- 
creased their purchases from the utility 
company in appliances bought and cur- 
rent used to the extent of $1,156.08 in 
four years, while those not attending 
the demonstrations increased their pur- 
chases only $381.06 in the four years. 


Business Increased 


From this small survey Miss Smith 
drew the conclusions that the 5,000 
women comprising the total attending 
home service demonstrations in the four- 
year period increased business $40,350, 
as compared with a cost of the demon- 
strations for the period of $25,000. The 
return for the expenditure was thus 
61.4 per cent. 

These figures represented only the 
cost and results of one activity—that of 
formal demonstrations conducted regu- 
larly in the home service department. 

Miss Smith’s paper was discussed by 
Miss Fern Snider, home service direc- 
tor of the Georgia Power Co., Atlanta, 
Ga., and Miss Sally Kehoe, home eco- 
nomics bureau, Brooklyn Edison Co., 
Inc., Brooklyn. 

George F. Oxley, director of informa- 
tion and service, National Electric Light 
Association, outlined N.E.L.A. publica- 
tions of special interest to home service 
workers, and showed a film, “The Tire- 
less Hired Hand,” depicting uses of 
electricity on a farm, to close the ses- 
sion. 


Domestic Load Important 


The domestic power load as the “win- 
ning dark horse” of the electrical indus- 
try was discussed by Charles M. Rip- 
ley of General Electric Co., Schenectady, 
N. Y., in a speech on “Electricity—the 
New Tool for the New Age.” 

Home service in the new electric 
cookery program was outlined by Pres- 
ton S. Arkwright, chairman of the 
N.E.L.A. Electric Cookery Council and 
president of the Georgia Power Co. 

He outlined the campaign organiza- 
tion, stating that 11 regional managers 
will be chosen; no state directors will 
serve, but a representative in each com- 
pany will be elected. Field representa- 
tives and a headquarters staff will com- 
prise the rest of the campaign force. 

Miss Marion Sawyer of Kelvinator 
Corp., and Miss Ruth Kruger, home 
service director of the Bronx Gas & 
Electric Co., New York, discussed meth- 
ods of cooperating with the Electric 
Refrigeration Bureau campaign this 
year. Miss Sawyer described the refrig- 
eration booklet being prepared by the 
refrigerator group, manufacturers home 
service section, N.E.L.A. home service 
committee. 

Major H. S. Bennion, engineering di- 
rector of N.E.L.A., spoke briefly on new 
electrical developments for the home to 
close the session. 

E. A. Holmberg, 
merchandising sales 
N.E.L.A., spoke Tuesday on ‘“Merchan- 
dising Sales Committee Plans and How 
Home Service Can Assist.” His talk 
covered chiefly the plans on pushing 
electrification of homes by wiring, and 
proposed activity on ironers, sun lamps, 
washers, and other smaller appliances. 

Miss Laura Rischman, home service 
director of the Buffalo, Niagara & East- 
ern Power Corp., Buffalo; Miss Mildred 
Nichols, leader of the washer group of 
the Manufacturers’ home service sec- 
tion, N.E.L.A. home service committee, 
and Miss Ethel Wright of the Syracuse 
Washing Machine Co., followed Mr. 
Holmberg, and discussed methods of co- 
operation. 
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- BUYER’S GUI 


Manufacturers Specializing in Service 


to the Refrigeration Industry 


SPECIAL ADVERTISING RATE (this column only)—$12.00 per space. 
Payment is required monthly in advance to obtain this special low rate. 
Minimum Contract for this column—13 insertions in consecutive issues. 
All advertisements set in uniform style of type with standard border. 
Halftone engravings of 100-line screen, either outline or square finish. 
No reverse cuts or heavy black effects. 


No charge for composition. 


DE 


KASON K-40 


REFRIGERATOR LATCH 


Pat. Number 
Des. 86377 
Other Pat. 

Pending 


Kason Hardware Corp., 61-67 Navy St., Brooklyn, N. Y. 


Send for 
Sample on 
Approval 


4461 WEST JEFFERSON 


FLINTLOCK CONDENSERS 


FOR EXTRA C 
WITH GREATER 


RPE EE ee 


FLINTLOCK CORPORATION 


Used as standard equipment by 
over 65% of the leading electric 
refrigerator manufacturers. 


DETROIT, MICHIGAN 


APACITY 
EFFICIENCY 


a 
¢ 26 Years of Knowing 


How 


plete Brunner story. 
Company, Utiea, N. Y. 


HIGH SIDES and COMPRESSORS by 


The sum total of over a quarter century experi- 
ence is built into Brunner Compressors. 
unique engineering service afforded Brunner 
customers is at your command. Get the com- 
Brunner Manufacturing 


The 


BRUNNER 


The Lowest 


Save one man on deliveries. 
aA 


Refrigerator Trucks on the 
Market! 


FINDLAY REFRIGERATOR TRUCKS 


The only practical trucks at this unheard of price level. 
Make heavy lifting easy— 


Priced 


—floors—walls. Fit all 


quick. Eliminate 
cabinets with legs. 
Only pads touch cabinet. 
guaranteed. Complete set $18 


ge t 
All-steel frame. 


more. 


Sturdy construction. 


The equal of refrigerator moving equipment that costs $10.00 


Manufacturers of Trucks for 32 Years 


Self-Lifting Piano Truck Co. - - Findlay, Ohio 


4” rubber tired wheels. 
Satisfaction 


——w, 


Expansion Finned Coils 


Made in 9 Lengths, with Single, Double or Triple Sections 


With these type coils it is only necessary to stock the single section in the various lengths, and 


Direct 


510 Larkin Street, San Francisco, California 


from this assemble any combination that is required. 


H. C. PARKER, LTD. 


2600 Santa Fe Ave. (Factory), Los Angeles, California 


THF 


437 Montgomery Street, Jersey City, New Jersey 


{ 


“nd, j 
MS i 


= 


tor. 


aluminum with pa 


handle—size overall 
101/4” long by 1 


sizes and styles. 


Complete — Assembled — Packaged — 
Ready for shipment in your Refrigera- 
Typical 28-cube tray shown is 


_~_ HOOSIER PARTS” 


Anodic treatment and chrome plated 


6 7/16” x 115/16” Handle. Many other 
Write for details. 


Dessert Trays - Defrosting Pans 


HOOSIER LAMP & STAMPING CO., EVANSVILLE, IND. 


tented Alumilite 


5 11/16” wide by 
5/8” deep with 


— 


— 


The 1932 Refrigeration Directory 
and Market Data Book 


470 pages of facts, figures and names—the most complete 
statistical data and buying information ever compiled for 
the refrigeration industry. An invaluable reference book 
for sales, engineering, and purchasing executives; for dis- 
tributors, dealers, salesmen and servicemen. 


BUSINESS NEWS PUBLISHING CO. 
550 Maccabees Bldg., Detroit, Mich. 


$2.00 
Postpaid in U.S. 
Foreign po-tage. 
50 cents extra. 
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EASY-WAY CARRIERS 


Will handle any size refrigerator—saves labor—saves time 
—saves damaged cabinets and customers’ premises. 

Order now for delivery later—don't wait till the season is 
on. By ordering now we will ship the date you specify. 
Sold on MONEY BACK GUARANTEE. Return in ten days 
if not as represented. 


COIN METERS. 25¢ 24-hour meter with Westinghouse 
guaranteed motor for refrigerator sales. 


j Also Factory Representatives for SLUSSER (patented) 


R. & R. Appliance Co., Inc., 315. N. Main st., Findlay, O. 


Automatic Lift 


Price only $26.50 


$13.50 


Electrical Refrigeration Parts 
and Supplies 


We Carry in Stock: 

COMPRESSORS—EVAPORATORS—THERMOSTATS—VALVES AND FIT- 

TINGS—THERMOSTATIC AND AUTOMATIC EXPANSION VALVES— 
COPPER TUBING—CONTROLS—AND MANY OTHER PARTS 


Melchior, Armstrong, Dessau Co. 


116 Broad Street, Telephone Bowling Green 9-8870, New York, N.Y. 


REQUESTS FOR 
INFORMATION 


Please refer to the 1932 Refrigeration 
Directory and Market Data Book for 
a complete list of all manufacturers of 
refrigeration equipment, parts, mate- 
rials, supplies and accessories; also for 
all available statistical data on sales 
of refrigeration equipment, distribution 
methods, etc. 

To obtain a copy of this book send 
$2.00 to Business News Pub. Co., 550 
Maccabees Bldg., Detroit, Mich. 

Advertisers will be given preference 
in published answers to requests for 
buyer’s guide service, but a complete 
list of all known suppliers will be 
mailed if stamped, self-addressed en- 
velope is enclosed with inquiry. 

Readers who can be of assistance 
in furnishing correct answers to in- 
quiries, or who can supply additional 
information, are invited to address 
Electric Refrigeration News, mention- 
ing query number. 


SURECOLD 


New Top Drop-In Unit 


Only three moving parts. 
rings on pistons; Reed valves; 1/5 h.p. motor; 
finger tip control; 3 to 7 ice trays. 

Designed to give long-time, trouble-free refrig- 
eration. 
a good product have been wanting. 


The Warner Steel Products Co. 


Double shaft seal; 


7 


Here’s what quantity buyers wishing 


Ottawa, Kans., U.S.A. 


9200 Russell St. 


Fruit & Vegetable Baskets 
Mechanical Springs 
Wire Food Shelves 


We give prompt service and excellent workmanship. 
Send us your inquiries. 


L. A. YOUNG SPRING & WIRE CORP. 


Detroit, Mich. 


Uhh 


\B 


A big waiting market for 
Commercial Refrigeration Equipment 


BOTTLE COOLERS 


Five Models for Your Commercial Compressor Units 
NOW is the season to “cash in” on this sure market 


Ask for Catalogue 


S&S PRODUCTS CO. 


Exclusively Bottle Cooler Manufacturers 


LIMA, OHIO 


Special Offers 


Note—Combination rates are for 
United States only. 


COMBINATION OFFER No. 1 
Electric Metrigesaton News 1 Year 
an 


Directo: and Market Data Book 
Guabtnaten Price $4.00. Saves You $1.00 


COMBINATION OFFER No. 2 
Electric Refrigeration News 2 Years 


and 
Directory and Market Data Book 
Combination Price $6.00. Saves You $2.00 


COMBINATION OFFER No. 3 
Refrigerated ae News 1 Year 
n 


a 
Directory and Market Data Book 
Combination Price $2.00. Saves You $1.00 


COMBINATION OFFER No. 4 
Refrigerated Food News 1 Year 


an 
Electric Refrigeration News 1 Year 
Combination Price $3.50. Saves You $.50 


COMBINATION OFFER No. 5 
Directory and Market Data Book 
and 
Electric ee as News 1 Year 

a 


n 
eee eg Food News 1 Year 
Combination Price $4.50. Saves You $1.50 


Subscribe Now and Save Money 


COMBINATION OFFER No. 6 
Directory and + foe Data Book 
a 


n 
Electric Refrigeration News 17 Weeks 
Combination Price $2.00. Saves You $1.00 
Group and Foreign Rates 


UNITED STATES and Possessions and 
Pan-American Postal Union Countries. 


Electric Refrig- 


Refrig- erated 
eration Food Both 
News News Papers 
1 Subscription .. .$3.00 $1.00 $3.50 
5 or non: each.. 2.75 -95 3.25 
10 or more, each.. 2.50 -90 3.00 
20 or more, each.. 2.25 85 2.75 
50 or more, each.. 2.00 -80 2.50 
CANADA (Prices include tariff charge 

of 5c a copy) 

1 subscription ...$6.00 $2.00 $7.00 
5 or mans, each.. 5.75 1.95 6.75 
10 or more, each.. 5.50 1.90 6.50 
20 or more, each.. 5.25 1.85 6.25 
50 or more, each.. 5.00 1.80 6.00 


ALL OTHER COUNTRIES 
1 subscription ...$4.00 $1.50 $5.00 


5 or more, each.. 3.75 1.45 4.75 
10 or more, each.. 3.50 1.40 4.50 
20 or more, each.. 3.25 1.35 4.25 
50 or more, each.. 3.00 1.30 4.00 


1932 REFRIGERATION DIRECTORY 
AND MARKET DATA BOOK 


In United States, $2.00 a copy, postpaid. 
In all other countries, $2.50, postpaid. 


BUSINESS NEWS PUBLISHING CO., 
550 Maccabees Bldg., Detroit, Mich. 
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O Enclosed is remittance for $........+++++eeeeeees 
O Please enter my order for COMBINATION OFFER NO....... OO Oickiastecsboune 
O Enter subscription to Electric Refrigeration News ©] 1 Yr. $3.00. 0 2 Yrs. $5.00. 
O Enter subscription to Refrigerated Food News (J 1 Yr. $1.00. 0 2 Yrs. $1.50. 
O Send 1932 Refrigeration Directory and Market Data Book. $2.00 per copy. 
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W. W. Sparbeck 

Query No. 723—“We wish to inquire 
if you could obtain the present address 
and business connections of W. W. Spar- 
beck, formerly connected with the Cope- 
land Products Co., Mt. Clemens, Mich., 
and who formerly lived on Woodward 
Ave., Detroit. He was last located in 
Cleveland in 1931.” 


Champion Compressors 

Query No. 724—‘Will you kindly in- 
form me where I can obtain parts for 
a Champion Model 12 compressor, or 
where I can ship it to have it over- 
hauled?” 

Answer—See 1932 REFRIGERATION D1REc- 
ToRY and Marker Data Book, page 341. 


Refrigeration Schools 
Query No. 725—“Can you please send 
me the name of a concern or concerns 
who teach refrigeration service and in- 
stallations by mail?” 
Answer—See 1932 REFRIGERATION DiREC- 
TORY and MARKET Data Book, page 355. 


Refrigeration Code 

Query No. 726—“I would like to secure 
a copy of the Chicago Code for Refrig- 
eration.” 

Answer--Communicate with Gerald 
Gearon, chief deputy inspector of the 
Department for the Inspection of Steam 
Boilers, Unfired Pressure Vessels, and 
Refrigeration Plants, 601 City Hall, Chi- 
cago. 


Refrigerator Manufacture 

Query No. 727—“We would like to 
have (1) your ideas as to what the 
trend is as compared with lacquer or 
porcelain exterior finish; (2) a list of 
all electric domestic refrigerators on the 
market now, classified by size, price, 
manufacturer; (3) past sales classified 
according to number of complete units 
sold, size of units, and average retail 
price, by years as far back as possible; 
(4) any figures on the channels through 
which sales have been made.” 

Answer—(1) Porcelain seems the most 
popular, and lacquer manufacturers ap- 
pear hesitant about making definite 
claims for their product (2) an analysis 
of domestic refrigerators is now being 
worked on and may be complete in an- 
other month, when it will appear in 
ELectTric REFRIGERATION News; (3) all 
available data on sales will be found 
in the 1932 RerriceRaATION Directory and 
Market Data Book; (4) manufacturers 
are unable to furnish data on percen- 
tages of business handled by depart- 
ment store outlets. 


Non-electric Refrigerating Unit 

Query No. 728—“If you can give me 
the names and addresses of reliable con- 
cerns making a compact, non-electrical 
refrigerating unit for keeping food and 
retailing it around $60, it would be ap- 
preciated.” 

Answer—This price is low except for 
ice boxes. Write, however, to Electro- 
lux Refrigerator Sales, Inc., Evansville, 
Ind.; Crosley Radio Corp., Cincinnati; 
Perfection Stove Co., 7609 Platt Ave., 
for machines which are automatic but 
not electric, and see page 253 of the 1932 
REFRIGERATION Directory for ice box man- 
ufacturers. 


Refrigeration Statistics 

Query No. 729—“A copy of your 1932 
REFRIGERATION DirEcTORY has come to my 
attention and seems to contain much 
valuable information. Is there a cor- 
responding publication giving engineer- 
ing data and specifications for the vari- 
ous makes and models, just as Automo- 
tive Industries gives for various auto- 
mobiles? I would be interested to 
know: how many household cabinets 
have been finished with porcelain and 
lacquer, and what the trend is; trends 
on placement of units at top or bottom; 
trends in insulation; trends on wood 
framing, etc.” 

Answer—Specifications on all makes 
of household electric refrigerators will 
be published in ELectric REFRIGERATION 
News in another month. A few years 
ago, the tendency was toward lacquer, 
but now appears to be toward porcelain. 
To obtain accurate statistics, it is neces- 
sary to have the active cooperation of 
the manufacturers. In the case of auto- 
mobiles, the state license system pro- 
vides an accurate record on all sales, 
and it is, therefore, impossible for any 
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manufacturer to conceal his figures. The 
household equipment manufacturer, 
however, can keep his figures to him- 
self if he cares to do so. 


Sales Figures 
Query No. 730—‘We would like to get 
a report of the number of refrigerators 
sold last year, and the number of units 
sold by each manufacturer.” 


Answer—This information can be 
found, for 1931 and previous years, in 
the 1932 RerriGeERATION Directory and 
Market Data Book. Sales figures are 
given for the industry as a whole, but 
are not broken down by manufacturers. 


HOME ECONOMIST SCORES 
HIGH ON G. E. SCHOOL TEST 


CLEVELAND—Miss Esther Nuern- 
berger, home service director for the 
Iowa-Nebraska Power & Light Co., Gen- 
eral Electric refrigerator outlet, received 
the highest grade ever achieved by a 
home service director in the General 
Electric retail correspondence school 
course recently. 

Miss Nuernberger’s grade was 97.4; 
she was third highest among all the 47 
employes of the utility company who 
enrolled in the course. 

The highest grade was 99, made by 
E. Taber, salesman in the company’s 
Lincoln, Nebr., territery; J. S. Miller, 
another salesman, averaged 98. 

The employe receiving the highest 
average won a cash prize offered by 
Stanley Taber, assistant general man- 
ager in charge of merchandising for the 
utility, to stimulate interest in the 
courses. 


LEONARD DEALERS HEAR 
PROGRAM AT CONVENTION 


MENOMINEE, Mich.—Northern Hard- 
ware & Supply Co., Leonard distributor 


peninsula, held a meeting for its 40 
dealers recently to hear 1932 plans from 
a group of factory executives. 

Among those in attendance from De- 
troit were: A. C. Jordan, assistant sales 
manager; R. W. McCasky, district sales 
manager; J. J. O’Neil, manager of the 
new business department of Refrigera- 
tion Discount Corp., and B. W. Martin, 
service engineer. 


STATEMENT OF 
OWNERSHIP 


STATEMENT OF THE OWNERSHIP, MAN- 
AGEMENT, CIRCULATION, ETC., RE- 
QUIRED BY THE ACT OF CON- 
GRESS OF AUGUST 24, 1912 
Of Electric Refrigeration News, published 
weekly at Detroit, Michigan, for April 1, 

1932. 


STATE OF MICHIGAN, 
COUNTY OF WAYNE-ss. 

Before me, a Notary Public in and for the 
State and county aforesaid, personally ap- 
eared George N. Congdon, who, having 
Coen duly sworn according to law, deposes 
and says that he is the Business Manager 
of the Electric Refrigeration News, and that 
the following is, to the best of his knowl- 
edge and belief, a true statement of the 
ownership, management (and if a daily 
paper, the circulation), etc., of the aforesaid 
publication for the date shown in the above 
caption, required by the Act of August 24, 
1912, embodied in section 411, Postal Laws 
and Regulations, printed on the reverse of 
this form, to wit: 

1. That the names and addresses of the 
ublisher, editor, managing editor, and 

usiness managers are: 

Publisher, F. M. Cockrell, Detroit, Mich. 
Editor, George F. Taubeneck, Detroit, Mich. 
Business Manager, Geo. N. Congdon, Fern- 
dale, Mich. 

2. That the owner is: (If owned by a cor- 
poration, its name and address must be 
stated and also immediately thereunder the 
names and addresses of stockholders own- 
ing or holding one per cent or more of total 
amount of stock. If not owned by a cor- 
poration, the names and addresses of the in- 
dividual owners must be given. If owned 
by a firm, company, or other unincorporated 
concern, its name and address, as well as 
those of each individual member, must be 
given.) 

Business News Publishing Co., 550 Macca- 
bees Bldg., Detroit, Mich. 

F. M. Cockrell, 18090 Wildemere, Detroit, 
Mich. 

38. That the known bondholders, mortagees, 
and other security holders owning or hold- 
ing one per cent or more of total amount of 
bonds, mortgages, or other securities are: 
(If there are none, so state.) 


None. 

4. That the two ragraphs next above, 
giving the names of the owners, stockhold- 
ers, and security holders, if any, contain 
not only the list of stockholders and security 
holders as gy | appear upon the books of 
the company, but also in cases where the 
stockholder or security holder appears upon 
the books of the company as trustee or in 
any other fiduciary relation, the name of the 

rson or corporation for whom such trustee 
s acting, is given; also that the said two 
paragraphs contain statements embracing 
affiant’s full knowledge and belief as to the 
circumstances and conditions under which 
stockholders and gt! holders who do 
not appear upon the books of the company 
as trustees, hold stock and securities in a 
capacity other than that of a bona fide own- 
er; and this affiant has no reason to believe 
that any other person, association, or cor- 
poration has any interest direct or indirect 
in the said stock, bonds, or other securities 
than as so stated by him. 

5. That the average number of copies of 
each issue of this publication sold or dis- 
tributed, through the mails or otherwise, to 
paid subscribers during the six months pre- 
ceding the date shown above is.............. 
(This information is required from daily 


publications only.) 
GEO. N. CONGDON, 
Business Manager. 
Sworn to and subscribed before me this 
2nd day of April, 1932. 
(SEAL) EMMA L. SHERMAN. 


(My commission expires March 30, 1934.) 


THE CONDENSER 


PAYMENT IN ADVANCE is required 
for advertising in this column. The 
following rates apply: 


POSITIONS WANTED—Fifty words 
or less, one insertion $2.00, additional 
words four cents each. Three inser- 
tions $5.00, additional words ten cents 
each. ALL OTHER CLASSIFICATIONS 
—Fifty words or less, one insertion 
$3.00, additional words six cents each. 
Three insertions $8.00, additional words 
sixteen cents each. 

REPLIES to advertisements with box 
numbers should be addressed to the 
box number in care of Electric Refrig- 
eration News, 550 Maccabees Building, 
Detroit, Mich. 


POSITIONS AVAILABLE 


WANTED-—Capable young man with engi- 
neering training who has had some expe- 
rience in domestic mechanical refrigeration 
and wants to develop with this industry. 
Must be good draftsman familiar with de- 
signs and specifications. Good opportunity 
with large company just entering this field. 
Mention qualifications and past connections 
and state salary expected. Box 446. 


POSITIONS WANTED 
SERVICE MANAGER — PRACTICAL — de- 
sires new connection with distributor of 
commercial and domestic electric refrigera- 
tor. Can assume full charge of installation, 
service and shop and produce results. Eight 
years diversified experience with all kinds 
of field problems coupled with first class 
references, are main qualifications. Box 435. 


REFRIGERATION expert, 14 years’ experi- 
ence in engineering and development work 
on domestic and commercial equipment, ac- 
cessories and production methods. College 
graduate. References. Available for position 
as chief or consulting engineer to manufac- 
turer in need of results. Box 437. 


FOREIGN service or U. S. position desired 
by young American experienced with house- 
hold equipment. Proven sales and execu- 
tive ability, college training, pleasing per- 
sonality. Willing to travel. Formerly man- 
aging director large British firm in Buenos 
Aires. Familiar French and Spanish. Good 


in northern Wisconsin and the upper |7o ya 


connections in U. S., western Europe, south- 
|ern and central America. Box 439. 


NUFACTURERS who contemplate en- 
{tering refrigeration field, there is offered 
the combined talents of three designers who 
possess necessary background in domestic 
compression and absorption types, cabinets 
and commercial display cases, mechanical 
and dry ice motor truck refrigeration. Box 
440. 


GAGE AND INSTRUMENT MAN specializ- 
ing on gage design and inspection methods 
for high speed production; gage-room sys- 
tems; tool-inspection systems; and precision 
work in experimental development. Success- 
fully handled these departments for large, 
nationally known organization producing 
electric refrigerators and radios. Box 442. 


MANUFACTURER'S representative having 
contact with New England jobbers and deal- 
ers would like to connect with reliable man- 
ufacturers of refrigeration accessories. Have 
commercial refrigeration sales experience. 
Boston office and car available. Will give 
all or part time, according to your proposi- 
tion. References submitted. Box 443. 


SALES EXECUTIVE AVAILABLE. High- 
grade—thoroughly experienced domestic and 
commercial . . . wide acquaintance distribu- 
tors and Publie Utility officials. Highest 
personal, business and banking references 
will be furnished. Full details and proof of 
ability will be submitted in interview. Re- 
plies held strictly confidential. Box 444. 


EASTERN REPRESENTATIVE IMMEDI- 
ATELY AVAILABLE .. . position desired 
representing electric refrigeration manufac- 
turer—Eastern territory. Excellent refer- 
ences and record of achievement combined 
with thorough knowledge of the business, 
both domestic and commercial, and exten- 
sive acquaintance in distributor channels. 
Box 445. 


FPRANCHISE OPEN 


VALUABLE territories open in Florida. 
There are some good locations still open for 
Westinghouse refrigerator dealers in Flor- 
ida. Wire or write D. E. Brunskill, Sales 
Mgr., Westinghouse Electric Supply Co., 
Jacksonville, Fla. 


LITERATURE OF 
MANUFACTURERS 


Catalogues, bulletins and other mate- 
rials recently issued. 


Manufacturers are requested to send 


te gee LENZ MPPERET sng MPT 


Electric Refrigeration News. 


copies of new trade literature to | 


Tricold Refrigerators 

A 20-page booklet describing and pic- 
turing the Tricold and Chilldare refrig- 
erators has been issued by the Tricold 
Refrigerator Corp. Done in four colors 
of rust, blue, yellow, and black, the 
booklet explains the principle of their 
balanced humidity feature, and other 
characteristics of both lines. 

It also pictures in detail each model, 
giving specifications for them. The 
mechanism of the refrigerator is ex- 
plained and diagrammed. The last few 
pages are given to letters from users 
telling of Tricold performance. 

Westinghouse Refrigerators 

A mailing-piece addressed to prospec- 
tive sales outlets and captioned “Look 
Down the Road,” has been issued to ad- 
vertise Westinghouse refrigerators. 

The copy points out that leadership 
in product, promotion, performance, and 
profit are offered the dealer with West- 
inghouse. Pictures of the various mod- 
els, of the sales literature and advertis- 
ing with which the company cooperates 
with the dealer, are included. 
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